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Dear Readers,

The industry of decorative concrete is growing, and it likely
will continue growing for many years to come, both nationally
and internationally. Not only are there new products and a
steady flow of newcomers to the contracting side of the industry,
but more and more supply stores are recognizing the industry’s
growth and getting involved as distributors. The availability of
materials in the marketplace is increasing, driving down costs
for products, and this ultimately makes decorative concrete
more competitive as a solution for building and renovation
projects large and small.

Some of you may be saying, “That just adds to my competition.” Well, competition
is what keeps our head in the game and our minds bent on knowing more. Decorative
concrete has a way of weeding out those who are not willing to make the ongoing
investment in education. And anyone that is coming into the industry ill-equipped
is going to have to read 14 years of Concrete Decor and embrace a similar amount of
time gaining practical on-the-job experience to fully appreciate the fact that decorative
concrete is a technical trade. There are good and bad plumbers or attorneys out there,
and the same can be said about every trade and profession, including ours. Education
is an important and unavoidable key to success in our industry.

It is essential that you find a supply store that can provide the ongoing business
and technical support you need. It’s also important to remember that like yourself,
supply-store personnel understand the value of education and the ongoing investment
required to provide you with the support you need. So don’t be discouraged if you find
a roll of masking tape costing a little more at an industry supplier than at the big box
store down the street. There are thousands of smaller stores that simply don’t have the
same buying power as the big-box chains. What they do have is the technical expertise
and the fundamental belief that your success ultimately leads to their success. This
partnership in our industry is very important, and I would like to encourage you to
keep this in mind as you navigate your way to an even more successful year ahead.

Coming in April, Concrete Decor magazine will publish its annual Product Guide.
However, in that issue we are adding a new Store Guide to help you locate products
and the stores inside and outside your area that inventory the specific products you
need. In print and online, Concrete Decor is also focused on your success, and we too
are looking to 2014 and the ways we can help you improve.

Sincerely,

.

Bent Mikkelsen
Publisher

On the cover: This patio is the crown jewel of an I ;J ]]j’[ Ln0Iobo Lo
overlay placed by Chantilly, Va.-based Sundek of twitter.com/concretedecor
Washington at the Dunn Loring Metro apartment

complex, in Dunn Loring, Va. Sundek Classic Texture (_] ono0oIoooOmmOooooon
was installed in Pewter Gray, Mission Tan and Clear.

To learn more, see page 76. o

Photo by Dick Krach
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Chromastain &

Eco-friendly water-based, self-sealing stain
penetrates and adheres to porous surfaces i
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World of
Inspiration!

I nspire your customers with these
stunning brochures from your local
SCP* Distributors, Superior® Pool Products
or NPT* Design Center.

o NPT Hardscapes

o NPT Decorative Concrete
o NPT Tile Collection

o NPT Pool Finishes

To locate an NPT Showroom or

Design Center near you, call

1.888.476.POOL.

nptpool.com
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PRODUCT ROUNDUP — ADVERTISING

Ermator’s T8600 Propane —
A Strong, Safe Propane Vacuum
E RMATOR is introducing the
strongest and safest propane
vacuum on the market.
T8600 Propane is built on the
480V best-seller T8600 platform
and offers features like:

Individually tested and
certified HEPA filtration

Jet Pulse filter cleaning
Drop-down disposal
Longopac collection system

The 18HP provides 410CFM and 1157
water lift. T8600 propane is designed to
keep up with any floor grinder, shaver,
scarifier or floor saw.
© (855)736-2869
% www.ermatorusa.com

EffLock™— Permanent
Efflorescence Curing Admixture

FFLOCK™ is a new admixture that is
E guaranteed to permanently prevent both
primary and secondary efflorescence in
concrete and masonry. Unlike silane or
silicone products that try to minimize |
water intrusion, EffLock’s water-based, |
nano-fusion technology reacts with and
binds sodium-based chemical impurities
at the nano-molecular level.

These impurities are efficiently
converted into harmless matter, which
prevents the leaching of efflorescent
salt and results in dramatically N :
enhanced concrete performance. For \ N)j
example, treated concrete retains its R RONEEEEES
moisture longer; density and cure strength
is enhanced; integral colorants appear brighter
and less integral pigment is needed; densifiers penetrate deeper and
react more efficiently; and finished concrete appears more uniform
with fewer pinholes. EffLock can be used with all cement types and
ingredients. Sealers may still be used on EffLock-treated materials.
Available in liquid admixture form or a topical spray for existing
surfaces. Only a few ounces of Eff Lock are needed for each 100 Ibs.
of cement.
© (801)886-9495
% www.GetNewLook.com

PERMANENT EFFLORESCENCE CURE .
FORCONCRETE & MASONRY MIXTURES
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Andy Bowman is president of Adaptive Concrete Innovations. He
also serves as the Concrete Sawing & Drilling Association’s Polishing
Committee chair and as a member of the American Concrete
Institute 310 Decorative Concrete Committee. He may be reached at
bb@aciconcrete.net. See Andy’s article on page 64.

Bryon “Bru” Bruington is technical sales director at KutRite, a
producer of products focusing on the concrete grinding, polishing
and scarifying industry. Bru welcomes all questions. Email him at
b_bruington@kutritemfg.com. See Bryon’s article on page 62.

Doug Carlton is working on his third decade in the decorative
concrete industry. He's the owner of Carlton Construction, located at
the base of the Big Horn Mountains in northeastern Wyoming. Doug
can be reached at carltondoug@sbcglobal.net. See Doug’s column,
“Carlton’s Corner,” on page 22.

Jeffrey Girard is founder and president of The Concrete Countertop
Institute and a pioneer of engineered concrete countertops. He can
be reached at info@concretecountertopinstitute.com. See Jeffrey’s
article on page 58.

Heidi Hudnall is marketing coordinator at Runyon Surface
Prep Rental and Supply, an Indianapolis-based distributor of
flooring products for prep, polishing and removal. Reach her at
heidi@runyoncompanies.com. See Heidi’s article on page 68.

Dan Knuth is a former flooring equipment expert at Runyon Surface
Prep Rental and Supply. See Dan’s article on page 68.

Lane Mangum is vice president, business services, of The

Concrete Countertop Institute. She teaches concrete countertop
companies how to grow their businesses. Contact her at
lanem@concretecountertopinstitute.com. See her article on page 58.

Bart Sacco is the president of Kingdom Products and also owns
and operates Concrete Texturing Tool & Supply and the Concrete
Kingdom Training Center, based in Throop, Pa. He can be reached at
bart@kingdom-products.com. See Bart’s article on page 52.

As an Internet marketing specialist, Vanessa Salvia encourages
the success of small businesses through technology and online
marketing practices. Contact her at vsalvia@gmail.com. See
Vanessa’s article on page 28.

Chris Sullivan is vice president of sales and marketing
with ChemSystems Inc. He has led seminars and product
demonstrations throughout North America. Reach him at
questions@concretedecor.net. See Chris’ column, “Concrete
Questions,” on page 56.

Jacob Webb, MBA, is a small-business strategy consultant and co-
founder and vice president of NewlLook International Inc.,, where he is
primarily responsible for business development, sales and marketing.
Reach him at jacob@getnewlook.com. See Jacob’s column,
“Fundamentals of Business,” on page 26.

Talk back! Weigh in online at ConcreteDecor.net
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INDUSTRY NEWS

Cheng Concrete announces 2013 winners
of kitchen and bath sink contest

Cheng Concrete has reinvented its
annual concrete design challenge with the
first contest of a new series — the Kitchen
& Bath Concrete Maker Challenge. The
company announced the 2013 winners
in November.

The Concrete Challenge was open to any
concrete maker, either do-it-yourselfer or
professional, with a kitchen or bath project
made with any of the following Cheng
mix products: Countertop Pro-Formula,
NeoMix Original, or D-FRC.

The People’s Choice Award Winner was
selected by the voting public, while the Fu-
Tung Cheng Award Winner was chosen by
Fu-Tung Cheng, founder of Cheng Concrete
and Cheng Design.

Cheng picked Jonathan Seaman’s Integral
Guitar Sink as the Fu-Tung Cheng Award
Winner. Made for a music venue, the Guitar
Sink has a bowl in the shape of a guitar and
utilizes a custom-fabricated, retro-style
microphone as a faucet fixture. Crafted with
Cheng D-FRC in a custom color, the Guitar
Sink measures 8 feet by 3 feet with a 6-inch
drop edge and weighs nearly 400 pounds.
Other than Cheng D-FRC BackingBlend,
the oversized integral sink requires no
reinforcement. Jonathan’s company,
Infistone Concrete & Design, located in
Lexington, Ky., specializes in concrete
kitchen countertops, bathroom vanities,
integral sinks and concrete furniture
for both residential and commercial
environments.

Runner Up for the Fu-Tung Cheng Award
was Chris Ossenfort of Dallas, Texas, for his
entry, Kitchen Dining Table — Walnut &
Concrete, a DIY project made with a solid
walnut slab and Cheng Countertop Pro-
Formula in Stone color.

The People’s Choice Award Winner
went to Zebrawood Vanity and Sink by
Andrew Seaman of Frederick, Md. Part of
an 18-month home remodel, the integral
ramp-sink vanity was made by Andrew for
a half-bath with Cheng Countertop Pro-
Formula in Charcoal.
© (510)849-3272
% www.concreteexchange.com
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Photos courtesy of Cheng Concrete

People’s Choice Award Winner
Zebrawood Vanity and Sink, by
Andrew Seaman

Concrete Mix: Cheng Countertop
Pro-Formula

Color: Charcoal
Project Location: Maryland

Fu-Tung Cheng
Award Winner

Integral Guitar Sink,
by Jonathan Seaman
Concrete Mix: Cheng D-FRC
CGolor: Custom

Project Location: Kentucky

-t

People’s Choice

Award Runner Up
Johns Residence,
by Jelsson Batista

Concrete Mix: Cheng
NeoMix Original

Color: Charcoal, Ocean

Project Location:
Florida
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People’s Choice Award Runner Up
“The Curve,” by Greyscape Studio

Color: Mohave Gold and Custom
Project Location: Colorado Color: Stone

Project Location: Texas

LITHOCHROME® ..

Color Havdener

Fu-Tung Cheng Award Runner Up
Kitchen Dining Table — Walnut and
Concrete Mix: Cheng D-FRC Concrete, by Chris Ossenfort
Concrete Mix: Cheng Countertop Pro-Formula

©2013 L. M. Scofield Company. All rights reserved. LITHOCHROME, SCOFIELD, B are trademarks of L. M. Scofield Company.

CONCRETE STAPLE

THE #1
CRACK REPAIR
PRODUCT 2=

ORDER NOW:

oncrete Product Resource

707-987-4534
www.concretestaple.com

i Nobody Rnows

Concrete Color
Like Scofield.

Scofield is the Professional’s Choice for:

 Integral Concrete Color

+ Reactive Concrete Stains

+ Concrete Color Hardener

« Polished Concrete Dyes & Densifiers
+ Concrete Cures & Sealers

~  Cementitious Topping

« Concrete Stamping Tools

+ Concrete Release Agents

v Concrete Color Restoration
v Concrete Floor Protection

SCOFIELD.
Use what the Pros use. SYSTEMS

www.scofield.com

Choose Scofield Systems.

January 2014 - www.ConcreteDecor.net 9
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Decorative Residential

Bedsworth Residence, Grain Valléy, MQ
Bedsworth Fam//y, BakkenaConstruct/on, = -
Show Me Ready M/x LLC. ' : e

Kansas City area concrete trade group
announces winners of annual awards

The Concrete Promotional Group of
Greater Kansas City has announced its
annual Excellence in Concrete Awards.
The awards recognize outstanding work in
concrete construction in the greater Kansas
City area, comprised of parts of Missouri
and Kansas.

CPG is a nonprofit trade association
that represents the concrete industry and
promotes quality concrete construction.

Among the awards are several
recognizing decorative and architectural
concrete work.
© (913) 341-5800
(% www.concretepromotion.com
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Fountain/Monument
Santa Fe Streetscape Fountain & Reflecting Pool, Olathe, Kan.

City of Olathe, Kan., O’Donnell & Sons Construction, Continental Pools, Downey Foundation,

Nate Apple Concrete, Geiger Ready-Mix Co. Inc., Olsson Associates
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Decorative Commercial

District 39, Kansas City, Mo.
Price Development, Concrete Concepts,

Geiger Ready-Mix Co. Inc.

-

/
i I!.' 7]
Satant]

Not pictured:

Polished Concrete
West Elementary School,

Independence, Mo.
Independence School District, George

J. Shaw Construction Co., J.E. Dunn
Construction Co., Fordyce Concrete Co. Inc.,
ACI Boland Architects, Bob D. Campbell

_3 _
3 \\“‘?\'QDQ
;f

Concrete Home

Timshala House, Olathe, Kan.
John Gillis Architecture, A.R. Homes,

Geiger Ready-Mix Co. Inc.

Residential Flatwork i
Countertop/Furniture

Leavitt Residence, Leavenworth, Kan.
Leavitt Family, Henry Contracting LLC, Exposed Aggregate Countertop, Olathe, Kan.
Artistic Concrete Surfaces, Talon Concrete & Aggregates LLC

Geiger Ready-Mix Co. Inc.
January 2014 - www.ConcreteDecor.net
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Judges Award

Outdoor Living Space, Overland Park, Kan.
Artistic Concrete Surfaces, Talon Concrete &
Aggregates LLC, HD Engineering & Design Inc.

Restoration

Cambridge Square Apartments Pool Deck, Overland Park, Kan.
Fogel Management Group, Cambridge Square Apartments, Artistic Concrete Surfaces
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Bridge Restoration

Creamery Bridge, Osawatomie, Kan.
Miami County, Kan., PCl Roads. Pfefferkorn
Design & Construction, Geiger Ready-Mix Co.
Inc., H.W. Lochner

Not pictured:

Entertainment

Kansas City Zoo Penguin Exhibit,
Kansas City, Mo.

Kansas City Zoo, J.E. Dunn Construction Co.,
Fordyce Concrete Co. Inc., Bowman Bowman
Novick Inc., The Portico Group, Leigh &
O’Kane LLC
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Polishing machine maker Innovatech
acquired by Bartell Morrison

Bartell Morrison Inc. has purchased
Innovatech Products and Equipment
Co. The new owner intends to maintain
Innovatech’s manufacturing, sales and
distribution capabilities in Everett, Wash.

Innovatech is one the largest suppliers
of surface removal equipment in the
world. The company offers a full range of
floor removal equipment, grinding and
polishing equipment and associated tooling.
Innovatech has been designing, developing
and manufacturing surface preparation
equipment for more than 20 years.

Bartell Morrison, a manufacturer and
distributor of concrete finishing and surface
preparation equipment based in Mississauga,
Ontario, now has manufacturing, assembly
and warehouse facilities positioned in
Canada, on the East and West coasts of the
United States and in Europe.

% www.bartellmorrison.com
(% www.innovatechproducts.com

Portland Cement Association predicts
cement consumption increase in 2014

In its latest forecast, the Portland Cement
Association (PCA) predicts 2013 cement
consumption will reach nearly 80 million
metric tons, a 4.5 percent increase over
2012. Consumption levels will hit 86 million
metric tons in 2014, an 8.1 percent year-
over-year gain.

Melissa Conrad, marketing
coordinator, W.R. Meadows Inc.

Jennifer A. Faller, national account
director, representing the UltraFlor
system, Diamatic USA

Jacob Gave, P.E,, civil engineered sales
representative, Cemstone

Leanna Hudson, stocking distributor,
Runyon Surface Prep Rental & Supply

Henrik Rosencrantz, president and
CEO, Adaptive Concrete Innovations

Kevin Ross, operations manager, Life
Deck Coating Installations

During 2014, it is possible that all sectors
of construction will show growth —
residential, nonresidential and possibly even
public. While the growth will be broad-
based, half of it anticipated for 2014 will
come from residential construction activity
where there is the largest amount of pent-up
demand. The commercial and institutional
sector will contribute another 25 percent.

The PCA predicts real construction
spending will grow 1.3 percent in 2013
and by 8 percent in 2014. However, growth
in U.S. construction markets could be
dampened by congressional drama that
erodes consumer confidence and hinders
recovery, said Edward Sullivan, PCA group
vice president and chief economist, in the
forecast. “Each time the political circus on
Capitol Hill addresses extensions of the
debt limit, budget approvals or the fiscal
cliff, it harms the burgeoning economic
momentum.”

By 2018, the end of the forecast horizon,
portland cement consumption is expected
to reach nearly 119 million metric tons —
roughly 3 percent below the past cyclical
peak in 2005. This implies a 14-year
recovery. <*

(% www.cement.org
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Custom Color Matching
on all of our products!

Polyurea Pumps

* Easy One Man Use

+ Optional Battery/Inverter/Charger Setup

* Pumps Polyurea, Spall Repair & Pre-Palish Filler

Polyurea Joint Fillers
* Will Not Smear When Polishing
* Shave in 20 Minutes

¢ Use in a Wide Range of Temps
* Several Hardness Levels

Photo Courtesy of Concrete Visions, Tulsa, G

Spall Repair & Pre-Polish Fillers
* Fast Permanent Repairs of Cracks & Spalls

* Use in a Wide Range of Temperatures

« Fill Bug Holes before Polishing

" we lried several different prociucts foy this project and settled on
your "Hi Tech FX2'; it gave enough working lime, an awesome bond (o
the substrale, and helped us sohee o potential expensive nighimare for

ourend user” -Roy Bowman, Concrete Visions, e

(800) 454-5530

www.HiTechPolyurea.com
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is touted as /"

being crack—free{l y

Elephant Armor is shot onto the side of a foam-constructed training facility at Fort Stewart, N.C.

by John Strieder
ST International Inc. is best known
for its concrete cleaners and sealers,
but the company has been working
on developing the ultimate cementitious
overlay for a decade and a half. They think
they’ve finally cracked the case.

GST is billing Elephant Armor as “The
World’s Most Amazing Cementitious Patch
and Overlay Product.”

The overlay is not polymerized. Rather,
it’s a one-component mix fiber-modified
with PVA fibers — a lot of them. GST has
engineered a mortar that holds an unusually
large amount of fibers and allows them to
be dispersed evenly throughout the mix.
It’s also very flowable, making it easy to
work with.

Most impressively for decorative
contractors, Elephant Armor allows
seamless floors without expansion joints.

It can be finished, it’s pigment-friendly, it
holds texture well, and it eliminates the
need for repair grouting on restoration jobs.
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Elephant Armor is available in three
variations: Mortar, Asphalt Patch and DOT
Industrial Grade. Because the mortar works
well as a finished stampable overlay, it will
be repackaged and launched as a fourth
product in the spring.

GST technical services director Thomas
Martin says he did his homework. “ASTM

Replacing a failed stamped overlay on a utility access
door for the Roseville, Calif., city hall.

Photos courtesy of GST International Inc.

testing was conducted for shrinkage,
strength both compressive and flexural,
abrasion resistance, ductility, shear strength,
freeze-thaw and heavy salted highways —
the results are phenomenal!” he boasts. “The
versatility of this product is unmatched.
The viscosity of the product can simply be
adjusted with the addition of more or less
mixing water. This allows for one product
to be both a permanent patching material or
an overlay. It can even be mixed and applied
with a peristaltic pump for difficult vertical
spraying applications.”

As Martin says, Elephant Armor is a just-
add-water bag mix. Its consistency changes
with the amount of water added. Among
other things, this frees it to function as both
a horizontal and vertical overlay.

The overlay doesn’t require joint cuts
because it is practically crack-free, thanks
to the ductile mortar and large amount of
fiber. The company claims the mortar has

(Continued on page 16)
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Testimonials from the Field

Bruce Gesick, owner of Gesick Concrete, based in Sacramento, Calif,, has been helping the GST International team research
and develop the Elephant Armor overlay. On one recent test, he was able to finish a half-inch application with a riding trowel.

'm a flat-floor laser-screed guy, so we

were trying to do a hard-trowel finish
with the Elephant Armor and actually
put large machines on it, even riders.

It's very unusual for a micro-overlay
to support the weight of a machine.
Most of them are polymer-cement
based, and they tend to want to pull
real easy. We were able to hard-trowel
and even machine Elephant Armor. We
probably could have done it to a fuller
extent if the temperature wasn't 20
degrees. We were even able to put a
10-foot rider on it.

What I'm looking at being able to do
with Elephant Armor is a large-scale
floor, similar to what we would be able
to do with the laser screed — 20,000,
30,000, maybe 40,000 square feet. We
want to go in, place and finish it, and
be able to give clients a seamless slab

because we didn't have to saw-cut it.

Saw cuts are typically a big negative
in warehouses — high-production
industrial facilities or facilities with a lot
of forklift traffic — and that's typically
the type of job we do. There are a lot
of older structures out there, big tilt-up
warehouses where the slab needs to be
refurbished. Being able to put Elephant
Armor down without tearing anything
out, and not having saw cuts in it, has
a future.

There would be no problem with
using a bubblegum release on it
and stamping it if you wanted to. It's
cementitious-based, and it’s a little
better of a surface to work with than
polymer cement. It does have a lot
of fiber in it, which makes it unique
to work with, but it's not like polymer
cement where you almost have to

put water on it almost every time you
trowel it.

Also, we sounded the floor to check
for delamination and | didn't detect any
issues.

Mark Bodenhamer, vice president of sales and procurement
at Spec-West Concrete Systems in Sacramento, Calif., sells
Elephant Armor at his stores. It's priced just a little higher than
competitors because of the technology involved, he says.

We patched asphalt with Elephant Armor, including an
area with a transition from concrete to asphalt. The

asphalt we patched was alligatored and nasty. Now, we have
forklifts running over it, tractor-trailers running over it. It's

just holding up like a mother.

There really isn't anything similar. This stuff just does not

crack. It's close to amazing.

We could have used an asphalt cold patch that would
last six months to a year. The Elephant Armor has only been
down for three or four months and we don’t have freeze-
thaw in Sacramento. But it's been holding up really well.

One of my guys yesterday took a bag and made a slab
a little less than 1/2-inch thick. It's sitting on top of four
5-gallon buckets. Just for giggles | stood on it and it bent
substantially but it didn't crack. Pretty cool.

It holds texture better than anything I've ever seen. It's a
little on the furry side but that's only visible if you're right on
it. The fiber just kind of blends in. In fact, you really have to

look for it.

One Elephant Armor patch was put down with just a roller.
We didn't really finish it or anything. It has little ridges on
it. Most patches, if they have ridges, you can kick them off.
Well, you'll ruin your shoe before you get one of these ridges
off. | know because | have a gash in my shoe.

Arizona Polymer Flooring

HIGH PERFORMANGE CONCRETE
COATING SYSTEMS

Arizona Polymer Floor
industry, known for our e
by each of our flooring prc
are sincerely focused onb
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(Continued from page 14)

500 times the tensile strain capacity of other cement-based products.

It offers great flexural strength too, applied as thin as 1/4 inch.

The overlay may find friends among repair and restoration
specialists. The mix settles over surface flaws in one pass without
ghosting cracks or flaws. Once the damaged concrete is cleaned and
primed, the semiflowable Elephant Armor will lock into the nooks
and crannies itself, eliminating the need for repair mortar.

And it offers high strength early, with the repair products
achieving final set in less than two hours.

The highly cementitious mix accepts any and all colorants. If any
PVA fibers fuzz out of the surface, they can simply be burned off. It
even resists de-icing salts and freeze-thaw damage.

A 50-pound bag of Elephant Armor will retail for roughly $35 to
$50 a bag, with the DOT mix being more expensive than the other
two. Dealers will get the bags for $25 to $30. It’s also available in
10-pound buckets.

The material will be sold nationwide, including at the Menards
home improvement store chain.

The CST team stumbled across the right formula for their mortar
by accident two years ago after a decade of trial and error. They’re
patenting the system.

They’ve also been field-testing it all
over the world in the past couple of years,
reporting positive results in several
locations, from repair patches on a highway
in Utah and a runway at Los Angeles
International Airport to horizontal and
vertical repairs at an aqueduct in Nevada.

Finally, the new overlay even has
applications in furniture. GST is working
with two nationally known furniture
designers, Janna Phillips and Braden
Richter, to develop foam-core Elephant
Armor-coated lines for outdoors. <#
© (888)898-8181
% www.gstinternational.com
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Above: Spraying on a trowel aid for a
full-depth repair of an active runway at
Los Angeles International Airport.

Left: The repair after the work
is done, with curing compound
visible on the patch surface.

Diamatic

The choice of professionals

888.295.5512
www.diamaticusa.com
www.ultraflor.com
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Concrete Formwork..."
The Fast, Easy Way!

Duplex screws make assembly and
disassembly of concrete formwork faster
and easier! They work just like a double
headed nail, but with these advantages:

* Faster - saves 20% of time

* Reusable - saves money

* Orange head is easier to spot

* Eliminates hammer related injuries
* Reduces hammer related fatigue

* Doesn’t wobble like regular screws
* Hex head drive is fast and stable

* Phillips head drive for convenience
* Reliable - head won'’t strip

Drive with either a Phillips head bit or a 1/4” Hex drive.
Packaged in 1 Ib., 5 Ib, 25 b and 50 Ib boxes.
4 sizes: 1-1/4”, 1-5/8”, 1-3/4”, 2-3/4”

FREE Sa

Great for any project involving constructing and disassembly: -
* Concrete formwork L
+ Convention center displays
* Theatrical props

+ Building floats

* Speaker installation

* Box crates

* Grips/Movie Studio

* Household picture hanging

RemoveRite.com ¢ (213) 388-7273

Visit: RemoveRite.com
Call: (213) 388-7273
E-mail: info@removerite.com
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ADMIXTURES

NewLook introduces admixture that
prevents efflorescence formation

NewLook International Inc. has unveiled
EffLock, a unique admixture for concrete
and masonry that permanently stops
efflorescence.

EffLock reacts when hydrogen is present
and stops reacting when the concrete
mixture dries. EffLock is designed to react
again each time the concrete gets wet,
preventing the formation of efflorescence
for the life of the concrete. NewLook claims
EffLock also improves the performance of
densifiers and penetrating sealers. It binds
contaminants and other salt-based minerals
that can inhibit a penetrating sealer’s ability
to absorb and react.

EffLock is available in liquid or powder
admixture form as well as a topical spray for
existing concrete and masonry surfaces.
© (877)763-9566
% www.GetEffLock.com

Finishing aid wins notice from
architectural magazine

Lythic Solutions’ new DAY1 Finishing
Aid has won the 2013 Product Innovation
Award given by Architectural Products
Magazine. A double-performing product
that both improves concrete finishing and
boosts the long-term performance and
durability of the slab, DAY1 won in the
Concrete and Masonry category.

DAY1 is sprayed onto fresh concrete
as it is being placed. It slows moisture
evaporation and makes the slab surface
more workable without weakening concrete
the way added water does. DAY1 extends
finishing time by 15-45 minutes, helping
prevent “lost” finishes due to premature
set. It makes the surface denser and harder,
improving long-term durability. It also
slows vapor transmission and moisture
movement through the hardened slab,
extending curing, reducing curling, and

BUTTERFIELD

l®

COLOR

DECORATIVE CONCRETE PRODUCTS
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reducing moisture-related problems.
DAY1 is distributed in North America

through the Solomon/Brickform network.

It is sold as a concentrate.

© (360) 772-2065

% www.lythic.net

FORMING

Crete-Lease release agent
leaves a finish free of bug-holes

Crete-Lease 880-VOC-Xtra release
agent is an ecofriendly formulation that
maximizes visual impact, mimics form
surfaces and exceeds VOC regulations.

Crete-Lease 880-VOC-Xtra provides
easy and stain-free clean stripping of
forms and form liners from concrete. The
result mimics the surface of molds and site
amenities for a superior finish without
bug-holes. When applied properly, it
eliminates concrete buildup.

The release agent will not stain or stick
from heat curing, and it doesn’t interfere
with adhesion of caulk, architectural
coatings, paint, sealers and curing
compounds on cured concrete surfaces.
© (800) 367-2020
% www.cresset.com

GROUTS
High-strength grout from ChemMasters

ChemMasters Inc. has introduced a new
enhanced-strength, nonshrink, nonmetallic
construction grout.

Gorilla Grout is ideal for use in
high-compressive strength applications
without the “creep” associated with epoxy
grout formulations. Plastic and flowable
compressive strengths exceed 10,000 psi
at 28 days (as tested with the ASTM C 109
2-inch cube test). The enhanced-strength
grout features controlled expansion
and meets ASTM standards C-1107 and
CRD-C621. It is well-suited for high-
tolerance placements that require maximum
load-bearing capacity. The grout can be
placed with standard equipment at high
fluid consistency.
© (800) 486-7866
% www.chemmasters.net
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11” MR Pads Available In:
50 GRIT 800 GRIT

100 GRIT 1500 GRIT

200 GRIT 3000 GRIT
400 GRIT

Tri-Force 3-Head
Propane Polisher

Ve
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POLISHING

New meter measures
concrete surface texture

Adaptive Concrete
Innovations has
announced the
industry’s first
measurement device
for reading concrete
surface texture.

The T Meter is
capable of reading
concrete texture in
three parameters:
STG (surface texture grade) as described
in CSDA Standard ST115, RA (roughness
average), and CSP 1-6 as ICRI-defined
parameters of concrete surface profiles. The
T Meter is affordably priced, mobile and
easy to use.
© (419) 408-5906
% www.aciconcrete.net

Gloss meter assesses several angles

Gardco has introduced the Novo-Gloss
20/60/75° gloss meter. The meter is able to
simultaneously measure using 20-degree,
60-degree and 75-degree geometry. The
constant read feature allows a quick and
easy assessment of the gloss level on large
surface areas, and autoranging measures
matte to mirror finishes. With the Novo-
Gloss 20/60/75° gloss meter you can
download, analyze and store readings in
Novo-Soft quality control software.
© (800) 762-2478
% gardco.com
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Edge grinder with two-head option

Kut-Rite Manufacturing Co.’s new edger,
the KRazor EDGE, brings many of KutRite’s
grinding and polishing innovations to
concrete floor edging — and include single
and twin heads.

The KRazor EDGE takes the contractor
off hands and knees when grinding and
polishing the edges of a floor. The twin heads
feature includes the type of groundbreaking
technology seen in the Conquer Twin,
KutRite’s massive 910- pound grinding and
polishing machine. Using similar engineering
concepts, the KRazor EDGE’s twin-headed
option will grind and polish a 14-inch path at
the edge of the floor. The single head sports
a 7-inch cutting path. The grinder’s head will
rotate to as much as 73 degrees to stay flush
with the wall.

The KRazor EDGE also offers all of the
unique advanced options of its predecessor,
the EDGEKutter, including a T-handle that
is ergonomically designed. Its rocker pivot
suspension enables the KRazor EDGE to float
over any floor’s undulations.

The KRazor EDGE can use of a 5/8-inch-
11-thread cup wheel or 7/8-inch smooth-
bore wheel while edging. The twin heads
offer contractors the ability to opt for one
grit on one of the heads while using a
different grit on the other plate.
© (734) 955-9311
% www.kutritemfg.com

PRESSURE WASHERS

Industrial-strength pressure washers

Water Cannon is proud to introduce
for 2014 a new line of roll-cage-protected
two-, three-, and four-cylinder water-cooled
Kubota pressure washers that deliver up to
7,000 psi.

Including all of the important
accessories — including a 50-foot hose,
wand, trigger gun, and QC nozzles — this
industrial-duty diesel pressure washer is
practically ready to use as soon as it arrives.
Job-site-friendly features include forklift
channels, a removable roll cage with lifting
hooks, and an onboard long-run fuel tank
that meets or exceeds regulatory demands
in all 50 states.
© (800) 333-9274
% www.watercannon.com

SHOTCRETING

Blastcrete releases attachment
for gunite shotcreting

Blastcrete Equipment Co. has released the
H-020 gunite attachment, giving shotcrete
contractors a powerful rotary gunite
machine that attaches easily to any skid
steer, requires less compressed air, and saves
space on job sites.

The easy-to-operate machine delivers
precise material control. The hydraulically
powered H-020 is equipped with Blastcrete’s
“Genuine Piccola” single-point, self-leveling
clamping system that ensures simple
operation and minimal maintenance. The
unit is equipped with a universal mounting
plate for attachment to skid steers. It also
features pockets so users can transport it
with a forklift.

While other dry-process shotcrete
gunning systems typically require three
to four adjustment bolts to seal the rotor
section, the H-020 requires just one.

The H-020 requires a skid steer or other
hydraulic power supply to deliver 10 gpm at
1,500 psi to operate at maximum speed.

© (800) 235-4867

% www.blastcrete.com

SPRAYERS
New gravity-fed spill-free sprayer

The vFan Gravity System from Preval is
a portable spray system that delivers liquid
mediums or coatings — paints primers,
glues, stains — while allowing the user to
fully control the flow from a 1/16-inch fine-
line detail to a 3-inch fan pattern on small
surfaces.

The spray system delivers color with no
adulteration or tint changes. With the vFan
Gravity, gravity itself acts as a siphon for the
product, but unlike with other comparable
gravity-fed airbrushes, the medium is
securely contained within the cup using
a threaded lid. This means that no matter
how the vFan is held, the paint will not spill
out. The dual-action system is designed to
be powered by compressed air and works
with any standard pneumatic power source.
The unit is compatible with solvent or
water-based products. <#
© (877)753-0021
% www.preval.com
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CARLTON'’S CORNER

Stepping up from Decorative Concrete
to General Contracting

by Doug Carlton
ET’S start with a few questions and then
L a challenge. Where do you see your
business this time next year? What about
the year after?

Are you content with installing
decorative concrete countertops, overlays
and stamped concrete, or do you have what
it takes to rise to the occasion?

For me the next step was a transition
from running a typical decorative concrete
business in California to a new venture in
Wyoming: constructing new homes and
buildings that include decorative concrete
as a large part of their design and function.
This fresh idea is one I strongly encourage
each concrete professional to consider.

The building industry is competitive,
whether we're talking about new home
construction, remodeling, pools or light
commercial. But many years ago I made
an interesting observation that few in the
building industry use to their advantage.
The type of person attracted to decorative
concrete is usually willing to invest more
money in their project. They are also less
likely to focus on price and more likely to
choose a builder familiar with attractive
new trends that include decorative concrete.

Decades ago I used a similar trend to
transition from structural concrete to
decorative concrete. I found it takes the
same relative effort to broom a natural
gray driveway or patio as it does to texture-
stamp, but the profit increases by an average
of 20 percent to 30 percent. Plus, there
is much less competition in decorative
stamped concrete.

Flashing forward to today, the same
opportunity exists but on a much larger
scale. This opportunity can work in your
favor beyond what most decorative concrete
professionals can imagine. Today’s mid- to
high-priced homes no longer have just a
small stamped entry or porch like a decade
or two ago. They now have decorative
concrete finished floors, concrete fireplace
mantels, and concrete countertops — even
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decorative concrete fixtures and furniture.
The same goes for many high-end
commercial projects too.

A perfect example of this is a house
my company just finished. This home is
about 2,000 square feet with a build-out
cost of about $280,000. Of this cost, the
decorative concrete portion is more than
20 percent, or about $55,000. With so much
of the home cost and design built around
decorative concrete, why would anyone but
a decorative concrete professional construct
the building?

Some will find it
challenging to move
from a hands-on position
to one of supervision
and organizing.

Exposure is what propels a growing
trend, and our decorative concrete industry
is no different. Folks now gravitate to the
appealing nature of decorative concrete
artistry. They are amazed how a piece of
concrete can be individualized to a person’s
taste and décor. Few other construction
mediums have the same appealing flexibility
as decorative concrete.

This trend also goes beyond appeal.
Folks today are consciously using practices
that consider longevity and sustainability.
This dovetails perfectly with our decorative
concrete industry.

So the question remains: How does
a company now offering decorative
concrete services transition into a general
contracting firm? A soft entry could be
as easy as a remodel or room addition
project. Maybe moving beyond installing
stamped pool decking to building the entire
pool could be an option. Regardless, this
opportunity is as vast as your willingness
and effort to promote this new trend.

Building a team

Honestly, few among us have the
experience or knowledge to build a
project from start to finish. This is why
it’s important to surround yourself with
a team of professionals who understand
the importance of protecting a decorative
concrete floor while building a structure
around it. You as the primary builder will
take control to organize, communicate
and implement the steps necessary to
successfully complete a building project.
Learning how all the trades come together
will take time but be well worth the effort
over the long term.

Some will find it challenging to move
from a hands-on position to one of
supervision and organizing. This change,
too, will come with time as your daily
activities change along with this new
business structure. I personally have found
it beneficial to play an active part in the
project’s design phase in order to make sure
decorative concrete fits nicely with all the
other project features.

Profitability

The fact is, you can be one of the best
in any industry yet still not be profitable.
Playing a major role in a remodel or new
construction project provides the best
opportunity for profitability. Profit is no
accident. Profit is the result of preplanned
effort combined with skill. Proper planning
and organization will condense a completed
project from six months to four. As the
primary or general contractor, you have the
opportunity to create and build efficiently.

We mentioned earlier how competitive
the building industry can be. This
competitiveness is less pronounced in
decorative concrete, because project owners
who desire it as part of their new project’s
design are typically less concerned with cost.
The fact that you have the talent capable of
meeting this need is advantageous, not to
mention potentially profitable. For years,
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builders unfamiliar with decorative concrete have tried to hold the Th i n k Th i n, Th i n k Na n 0 !

market back by dissuading customers away from our industry. This
dissuasion is no longer possible thanks to the advancing effort from

decorative concrete professionals worldwide. R 4 L‘oat up to
. | 10,000 sq. ft, m——
What will you have to change? : v perhour
" ! | e

Below is a list of significant aspects of your business that you need
to consider as you contemplate making a change from subcontractor
to general builder. I found some items, like cash flow for instance,
became less complex since my firm could control the flow of money.
The costs of other items, such as liability insurance, increased but
were easily absorbed part by part into each project. Utra-fine flock
B Contractor license requirements in your state or city. 3/16" foam PVC core .030" length.
B Bonding and liability protection (insurance).

= Cashflow. New! Padco NanaFlock’"

Hpabco-

B Branding or business name change. _

B Fresh marketing plan. For fast, flawless, uniform * World of Concrete:

B Education. < thin coating - Think NanoFlock™. Booth $12726
Applying UV coatings, urethanes, Surfaces Show:

acrylics, or multi layers - Think NanoFlock™ Booth B2438

Doug Carlton is working on his third decade in the decorative concrete
industry. He’s the owner of Carlton Construction, located at the base of
the Big Horn Mountains in northeastern Wyoming. Doug can be reached
at carltondoug@sbcglobal.net.

Padco’s new NanoFlock™ material features short
flocked fibers, more dense than standard flocked foam.
NanoFlock™ applies smooth, ultra-thin coating for maximum coverage.

NanoFlocki. 2=

Padco Inc. 2220 EIm St. S.E., Mpls., MN 55414 e 1 800 328-5513 ¢ www.padco.com/floortools

SGCANMASKIN

and ﬂ@@ eg—;paratl@n JUWEE0 ' Scan Combifloor - Polished concrete Grinding of bridges and car pank

2ISQOPD = with Scan Combiflex 1000RC aneas with Sean Combiflex 1000RE

Scanmaskin USA Inc.
1407 132nd Ave NE, Suite 8 « Bellevue, WA, 98005
Ph. 425-628-1212 - info@scanmaskin.com ¢« www.scanmaskin.com
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FUNDAMENTALS OF BUSINESS

Three Critical Components to
Effective Marketing

by Jacob Webb

WISH marketing a decorative concrete
I business were like elementary math.

Alas, it’s much more challenging —
like hypercomplex algebra where you're
constantly trying to solve for X without
most of the necessary decision-making
info. You can get tripped up on a lot of
stumbling blocks.

Let’s take a look at three critical

challenges to marketing your business
effectively and how you can resolve them.

Sourcing growth capital

Despite the sluggish economy, most
decorative concrete contractors are
focused on growth. But if you are like
most small-business owners, you probably
lack sufficient resources to expand your
customer base. In fact, you're probably
caught in a cycle of using the revenues from
your next job to cover the expenses from
your last job — leaving no cash flow to fund
an essential marketing program. Raising
funds can help you overcome this battle.

But therein lies the challenge. Banks are
not willing to loan like they used to. Risk-
capital investors (e.g., angels or venture capital
firms) expect high returns and a quick exit.
And even a direct public offering requires
about $25,000 to prepare a prospectus and file
with your state. Do you have $25,000 lying
around? Probably not. And chances are your
friends and family don't either.
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Instead, consider using a private
placement to raise needed funds. It’s a
process of selling equity shares to a select
group of (accredited) investors who earn
at least $200,000 or who are worth $1
million. Youre responsible for finding these
investors, but you can enlist the help of a
broker. This process sounds complicated
but it’s a lot more common that you might
think. More than $80 billion was funded in
2012 using private placements.

While private investment capital is not
right for all small businesses, a number
of benefits to this approach make it
worth considering. For example, private
placements are less expensive than public
offerings and they typically happen faster.
Also, private investors tend to be more
patient than venture capitalists or bankers.

What’s required? Your decorative
concrete business should be established and
generating relatively predictable cash flow

to demonstrate viability to private investors.

You’ll need a professional business plan,

a private placement memorandum that
discloses the investment risks, and a lawyer
experienced in private placements.

An option for raising smaller sums of
money is donation-based crowdfunding
websites such as Kickstarter. Creating an
account is free. You post a video about
your decorative concrete business concept
and offer token rewards (e.g., T-shirts or
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ERIENID IFYREINAN @EINGH

WWW, PrerAnpPorisn.COM

469-406-PREP (7737)

26 www.ConcreteDecor.net - January 2014

coupons) to encourage people to invest in
your business.

Kickstarter would be a good solution for
decorative concrete contractors because
its relatively younger and geekier audience
tends to be rather creative. Since its launch,
more than $814 million has been pledged by
nearly 5 million people. Using this strategy
would not require an attorney or complicated
legal documents — just a decent video and
a compelling argument about why someone
should donate money to your campaign.

Your pitch might sound like this: “I'm a
starving contractor looking for $4,500 to
pay for needed project materials. Here is the
architects’ project illustration. See? Helping
me complete this project will allow us to
make a big impact to the décor of this city.”
Crowdfunding is more successful when you
clearly communicate how much you need,
why you need it and what impact it will
make on your business and the community.

Generating referrals

Referrals are very important. Inherently,
they communicate and establish your
business’ credibility. They reinforce your
value proposition (to prospective customers)
and legitimize your marketing efforts. By
their very nature, referrals justify your
brand position within the marketplace.
More referrals mean more business.

Despite their significance, referrals
do not come cheap. Decorative concrete
contractors often forget to look at referrals
from a customer’s point of view: “I know
referrals are important to you, but what’s
in it for me?”

Customers might feel they have a lot
to lose in referring your business. Even if
you've never given them a reason to doubt
your ability, there is still a risk you might
screw up. Customers know that. And they’re
aware their own credibility is on the line
with their friends.

The most important thing you can do to
get referrals is to be worthy of them. This
goes beyond providing a quality product.
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It includes integrity, customer service and
appropriate service offerings. Inspiring
confidence is the minimum requirement for
getting referrals.

Create a referral exchange program with
complimentary service providers. Once
you've identified your strategic focus (“I
am the go-to guy for restoring concrete
driveways!”) refer all other opportunities to
partner service providers in exchange for a
referral fee.

Include a “referrals appreciated”
starburst on your email signature, website,
sales collateral, ads and newsletters. (You
ARE sending newsletters, right?) Offer a
guarantee or affiliate program. Update your
social networking profiles. If otherwise
happy customers don’t want to refer
you, create alternative ways for them to
contribute, such as project profile write-ups
and testimonials.

Developing a marketing plan

A marketing plan — specifically, the
market research that goes into developing
the plan — is your map or North Star for
navigating the competitive landscape. It’s
a decorative concrete contractor’s guide to
marketing success. Private investors will
ask to see it. The problem is that developing
an effective plan takes time and effort. You
must prioritize.

I've found that most decorative concrete
contractors are not even aware of the key
elements that should be included in a
marketing plan. Let’s examine them here.

Identify your target market. Provide
market research that justifies the niche
focus youre going to attack. Explain why
your customer needs your service. What
are the “pain points” that your service
will address? How would you profile this
customer base?

Describe your product — in your case,
your decorative concrete service. What
makes it unique? Why is it a good fit for
your target customer? What makes it
valuable?

Spend some time examining your
competition. Distinguish between your
direct and indirect customers. How is your
competition positioned within the market?

Write down the marketing strategies
you intend to use to communicate your
brand value to customers. This may include
networking, websites, press releases,
training programs, direct marketing, trade

shows, personal selling, articles and advice
columns, or advertising.

Use pricing to expand your product
section. Price can be used to position your
service in the minds of customers as a value
or premium product.

The budget section should demonstrate
how you intend to cover the cost of your
marketing plan.

No plan is worth anything without
specific goals. Set realistic, quantifiable
goals — for example, we will have 20 new

customers by the end of next quarter, our
business will receive 30 new leads from our
ad campaign, etc. Goals may include sales,
customer satisfaction levels or the number
of new customers. <#

Jacob Webb, MBA, is a small-business strategy
consultant and co-founder and vice president of
Newlook International Inc.,, where he is primarily
responsible for business development, sales and
marketing. Reach him at jacob@getnewlook.com.
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Six Fresh Ways Decorative Concrete
Contractors Can Sell Themselves

by Vanessa Salvia
o matter what industry you're in,
N whether it’s massage therapy or
decorative concrete, you have to consider
yourself to be in sales. People need to think
of your product over other products when
they are given a choice. Joining your local
Chamber of Commerce, advertising online,
or becoming a member of a construction
trade group are smart traditional marketing
strategies. However, there are less obvious
ways to enhance what you might already
be doing for marketing and take some new
tacks to reach your target audience.

We spoke with experts in the
commercial, industrial and residential
concrete market to uncover new ways to get
the word out about your business.

1. Put your portfolio on a tablet

For decorative concrete, visual marketing
strategies will do the most good. Michelle
Radley, co-owner of New Jersey-based JM
Lifestyles, knows the importance of having
a portfolio. “I would carry it around with
me because I would be somewhere socially
and people always ask, “What do you do?™
she says. “If you just say ‘T do concrete’
that doesn’t conjure up the right image
necessarily, so when you are able to show
them, a light goes on for them.”

Jacob Webb, vice president of
decorative concrete product maker
NewLook International Inc., has noticed
that increasing numbers of contractors
are utilizing iPads rather than physical
portfolios, particularly on the West Coast.
“Contractors on the West Coast tend to be a
little more tech-savvy,” Webb says. “I never
see a contractor in the Midwest carrying
around an iPad.”

Utilize this to your advantage. If you're
looking to attract more high-end clients,
try embracing technology and put your
brag book onto a portable electronic device
like an iPad. It conveys a modern outlook
and gives you an edge with clients who are
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looking for up-to-the-minute style.

If your spouse or receptionist is a social
person with a lot of friends, why not hook
them up with a portfolio too? “All the
contractors know they need to showcase
their work,” says Webb. “If their wife or
their receptionist is a viable source of
business then absolutely they should have
their own portfolio. That would definitely
be creative.”

2. Make best use of your showroom and
networking opportunities

You have a showroom, right? According
to Jacob Webb, most decorative concrete
contractors don’t. “Some people don’t even
invest in the development of a showroom,”
says Jacob Webb. “Before talking about
how to use your showroom, we first have
to emphasize the importance of having a
showroom.”

So, if you have one you're already a step
ahead. Now, think of ways to work it to its
maximum potential. Michelle Radley’s New
Jersey business is located 40 minutes outside
of New York City. She has access to a lot of
networking opportunities and she takes
advantage of as many of them as possible.
“We do a lot through the American Society
of Interior Designers and National Kitchen &
Bath Association,” she says. “We’re members
but not designers — they have associate
memberships for vendors and other people in
the industry.”

Radley says they also partner with some
big-brand appliance companies such as
Viking Range. “A lot of times they have
networking events or food tastings or
promotions,” Radley says. “We’ll go anywhere
that attracts people interested in those kinds
of things, because you never know.”

Not everyone is going to have access
to the networking potential of America’s
most populous city, so create your own
networking events. Host monthly breakfasts
with bagels and coffee or monthly after-

hours events with wine and snacks. Invite
designers, architects, builders and anyone in
your industry to visit your showroom and
see your work. “Then you become your own
hub, your own community for networking,”
says Radley. “I encounter architects that are
like, ‘Oh, I've never used concrete before.
I've heard of it but I'm not sure I want to
use it.” Hosting people gives them a comfort
level for getting to know someone who’s
doing decorative concrete, and they can
touch it and see it.”

Jacob Webb also stresses the importance
of developing relationships, and your
showroom can be the strength that those
relationships are built on. “It’s a great idea
and I don’t think that contractors do that
one enough,” Webb says.

3. Market your specialties

“There is such a variety of applications
in concrete,” says John Norton, president
of Preferred Global, a flooring contractor
in Indianapolis. “Different people and
craftsmen have different strengths, so this
requires people to either specialize in their
strength or have a staff deep in talent.”

If your city is saturated with various
levels of experience and skill, calling
attention to your specialties will help you
stand out. “We have to set ourselves apart
from other mom-and-pop shops and from
people who claim to have the same skill
level that we have but don’t necessarily,”
Norton says. “It requires a specialized talent
to provide the look for the customers. We
like to say the more difficult or complex the
better, because it eliminates the people who
can’t perform.”

For Michelle Radley, her best clients come
from repeat business or referral business.
“If they’re not happy then that’s not going to
happen,” she says, “but in order for someone
to be happy, you have to be as upfront as
possible about what your strengths are and
what you can actually do.”


http://www.ConcreteDecor.net

INNOVATION

DUR-A-FLEX Inside: Booth # S-12127 —==WORLD oF

INNOVATION FROM THE FLOOR UP §CONCRETE

. Outside: # 0-40643 URELDOF | TeioLoct ror

860-528-9838 | dur-a-flex.com

Scan below for show

entry fee savings!



http://www.dur-a-flex.com

“We did a case study on the various types of work
we did at Sun King Brewery, and that’s something we can
send to other people who are opening up distilleries or

breweries in other parts of the country.”
— Erin Webb, marketing manager, Preferred Global

As with showrooms, Jacob Webb says,
in his estimation most decorative concrete
marketers don’t have a written marketing
plan to focus them on their strengths.

“A lot of contractors have a vision —
they all see themselves as the best, they all
see themselves dominating their market.
Remaining focused presents itself as more
as a challenge in a down economy,” he
says. “Marketing 101 is, you identify your
strategic target market and develop that,
and only when you’ve saturated that to
the best of your ability do you move on.
Otherwise you spread yourself too thin.”

Webb says that contractors can be more
successful if they develop a strategic focus
on a type of work or even a specific product
line. “Then there’s a perpetual investment
in their own personal brand. You could
be the type that says ‘I can be anything to
everybody, or you could be the contractor
who says, T'm the guy who is known for
faux finishing basement floors and if you've
got a pool deck, I'm not your guy, but I do
know people who do that.” Those are the
contractors who get the work they want.”

Webb acknowledges that it’s difficult to
say no to jobs when times are tough and you
need cash flow. So counter that by charging
a premium price for the work you do
better than anyone else. “If as a decorative
concrete contractor you've established
yourself as the go-to guy for a specific
application, then you effectively prepare
your customers to pay a premium.”

4. Do multichannel marketing

Erin Webb, Preferred Global’s marketing
manager (and not related to Jacob Webb),
says she hits her potential clients with
several different types of marketing: direct
mailers, emails and follow-up phone calls.
“It’s about hitting them from every angle
and getting in front of them,” she says.

Preferred Global provides commercial
and industrial flooring and painting
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solutions to businesses such as breweries,
large retailers and food manufacturers.
Because they can work nationwide, they
develop case studies for jobs they do to help
them find similar work. For instance, they
have done successful jobs for breweries, so
they utilize their case studies to pitch work
to other breweries or related industries.

“Traditional ways are direct mailers
or telemarketing cold calls to businesses
based on an area we want to target,” Erin
Webb says. “Or if we've sent out a mailer
we’ll follow that up and contact them by
phone to see if they received that info and if
they need our services.” She says Preferred
Global implemented a CRM (customer
relationship management) tool last year,
which helps them email or send mail to
their entire customer base and network at
trade shows.

Reaching out to businesses with multiple
locations is another growing focus, she
says. They complete a job at one branch,
then contact the others directly. “We know
they have a location in (for example) North
Carolina or Alabama, so we want to target
those people and get their plant manager
the information. We let them know we’re
doing work at this other facility and we’d
like to know if they have anything that they
need done in their facility. They can talk to
the plant manager where we are doing the
work and if he personally compliments our
work. That allows us to build a relationship
and do work for them as well.”

5. Do samples

Erin Webb says Preferred Global contacts
potential customers and offers to do a test
patch. “Then they can see a small area of
what the product is going to look like on
their floor,” she says. “If they like it they’ll
be more likely to proceed with the project.”

Jacob Webb strongly encourages other
concrete contractors to make portable
samples. “Something that they should do

but aren’t doing is invest in physical samples
of their work,” he says. “It’s easier than you
might think.”

Jacob says to buy thin pieces of wood,
perhaps 12-by-12-inch squares, and some
microtopping or overlay material. Use
that to make samples of your work, and
place them in a box in your truck so they
are always accessible. “People are afraid
of making that investment,” he says. “It
takes time and resources and a little bit
of money to make those samples, but the
savvy and sophisticated ones who have done
that have seen a dramatic increase in their
profitability.”

6. Find new uses for decorative concrete

John Norton of Preferred Global says his
company’s best marketing tool has been
to find or create new uses for decorative
concrete applications. “That is often done
by suggesting an install for a customer and
then using that as a generator for other
business,” he says. “Doing something that’s
out of the norm and then using that to
benefit other customers.” His example is a
floor and wall installation for a cooler for
Sun King Brewery.

Erin Webb incorporates these
innovations into Preferred Global’s case
studies that target a specific market or
industry. “We did a case study on the
various types of work we did at Sun King
Brewery, and that’s something we can
send to other people who are opening up
distilleries or breweries in other parts of
the country.” <#

As an Internet marketing specialist, Vanessa

Salvia encourages the success of small businesses
through technology and online marketing practices.
Contact her at vsalvia@gmail.com.
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Richard Winget,

ARTISAN
IN CONCRETE

Authentic Environments

Huntington Beach, Calif.

by Stacey Enesey Klemenc

ICHARD Winget sees himself as a glorified copycat, an
R artisan who uses concrete and other mediums to simulate

everything from cavern environments, majestic rockscapes
and award-winning underwater reefs to rain forests, waterfalls
and mountain landscapes.

The owner of Authentic Environments, in Huntington
Beach, Calif., Winget has helped create water parks, zoos, hotels,
casinos, aquariums and major theme parks all over the world.
Before he founded Authentic Environments in 1994, he traveled
as a freelance artist to exotic places including
Taipei, Rio de Janeiro, St. Thomas and Hawaii
and used his simulating skills on projects there.

“I have had the pleasure of working with, and
learning from, some of the most creative minds
in the industry,” he says, many of whom he has
worked with time and time again because few can
do what they do. The crews, he says, typically hail
from all over the globe and become like family
for the six to eight months they are on a job.

Although he still accepts out-of-town
commercial gigs from time to time — especially
when it comes to zoos — Winget today mainly
concentrates on custom residential projects closer
to home in Los Angeles and Orange counties. Much of it consists
of elaborate pools for celebrities or sports figures where the
rockwork generally costs from $80,000 to $150,000 and takes
somewhere between eight weeks and a few months to complete.

Learning the rocks

Winget first began learning the basics of rock formation and
architectural concrete facades doing custom residential jobs in
Phoenix, Ariz., while still in high school. When he graduated in
1986, he moved to Las Vegas where he spent two years as a union
apprentice crafting the volcano at the Mirage casino on the strip.

The GFRC project, he remembers, was the biggest project of its
kind at the time.

Since then, the rock business has changed considerably.
“What once was done with rebar benders is now done with
AIM (auto industry machinery) or CNC (computer numeric
controlled) wire-bending machines, CAD scans and chip
technology,” he says. He cites examples of this type of fabrication
that include the Expedition Everest ride in Disney’s Animal
Kingdom in Florida and Disneyland’s Cars Land in California.

And even though due to budget constraints
most contractors can’t always use the latest and
greatest technology — Winget still bends rebar by
hand in the field — he believes the next generation
of scenic and theme workers should learn about the
proper methods of operation and steps to follow.

Delving deeper

Winget’s techniques have seasoned since he
started in the business. “I used to be all about
the carving as a lot of up-and-comers are, but I
soon realized that there is a lot going into this
work and each step directly affects the next,” he
says. “Throwing mud onto old tires, sand bags or
Styrofoam is an unacceptable building practice!”

He urges those just breaking into the business to take training
classes and seek out veterans who can teach contractors proper
techniques. Practice techniques at the shop or in your garage
before you do it for pay.

“Follow the large projects and see if you can get hired on,” he
suggests.

“Take pictures of a rock or tree branch and try to recreate its
texture and color. Be a problem-solver. Try new things. Always
use several references — don’t guess at how something looks.
Build yourself a library you can draw from,” he says. “Companies
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are willing to pay people who can simulate
nature.”

The commercial architectural fagade
work he does, Winget says, differs from
vertical decorative concrete in that the
work is engineered according to detailed
drawings and checked by inspectors to
make sure standards are met. Although
rules vary from state to state, with some
having very lax standards or none at all for
things such as boulders at the edge of a pool,
Winget says he typically builds to meet
California’s more stringent code. “T always
follow California’s standard specifications at
a minimum,” he says.

Simulated environments
Marrying the artistic trade to the
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traditional construction process can be
difficult when the traditional contractor
strives for a smooth-troweled surface

free from imperfections and the artisan
behind him wants to carve big cracks in it
to simulate seismic activity to help tell the
story, Winget says.

“Try explaining to a block wall
contractor that he needs to purposely
construct his wall in a crooked fashion
so that we can make it look as if it is the
only wall that has been left standing after
an archeological excavation of an ancient
city 1,000 years old,” he says. These are the
types of challenges faced by those in the
business of storytelling through simulated
environments.

“Fooling people into believing what they

are seeing is real is how we measure our
success,” Winget says. But it doesn’t stop
there. The concrete creations not only have
to look real, they also must achieve what
they were designed to do.

For instance, in a zoo exhibit some rocks
are integrally heated to draw animals to
them for comfort and are positioned close
to the viewing window so visitors can get
a good look at the animals. “Food caches”
also bring the animals close to the viewing
window. “The food caches are like a deep
split in an artificial tree or a deep crack in
the rockwork. The location is important and
it has to be natural-looking,” Winget says.

“Waterfalls, ruins or artificial trees are
used as focal points to bring interest, too.
The idea is to showcase the animal while
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educating the public about them.”

Besides looking real and serving
purposes for the animals and audiences,
rockwork is also used to hide unsightly
objects such as special effects equipment,
plumbing, electrical, audio and HVAC
components. At park entrances and queue
lines, rockwork can block unwanted views,
lay the groundwork for what’s about to come
or serve as seating for the weary. For each of
these uses, the rockwork must be fabricated
to specifications.

Manufacturing and training

In addition to running a simulation
construction company, Winget also
produces a preblended sculptural concrete
called Carve-Right that’s used in the scenic

and theme industry to build trees, rocks and
landscapes.

“It’s lighter than traditional cement and
a little finer and stickier so it stays where
you put it,” Winget says about the product
he introduced in 2010. “We also engineered
the lime out of the product, and that greatly
reduces the efflorescence problem that has
been plaguing us for years.”

About three years ago, Winget also
began teaching classes where students can
learn to build rockscapes and water features
from the ground up. “You have to learn
proper techniques and then develop speed
to expedite the process,” he says. “And that’s
what I teach them.”

He says he emphasizes the importance
of personal protective equipment, such

as gloves, safety glasses and work boots,
and the proper way to lift heavy objects so
students’ backs don’t give out at an early
age. “I'm fortunate,” he says. “I have all my
fingers and toes.”

Winget also produces training DVDs
filmed by a professional crew based in Los
Angeles. The DVDs, which run anywhere
from two to four hours, are of his projects
from start to finish. You can watch trailers
on YouTube, he adds.

“I'll never do anything different from
building naturalistic environments or
geological formations, because it’s too much
fun,” Winget says. “The only thing I want to
do is make it better.” <#
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A Volcanic Floor at the
Discovery Children’s Museum

by Ted Uram

HE moment you step through the
T doors of the Children’s Discovery

Museum in central Las Vegas, you
know you are in for a treat. The museum
promises in its mission a “vibrant and
engaging experience” for children from all
walks of life.

It’s what’s under your feet that first grabs
your attention. At first glance, you may
think you are standing on a pane of glass
suspended miles above a Nevada desert,
complete with volcanic “lava flows” that
radiate from a three-story playground in the
center of the floor.

Dis:overy
Children’s
Museum

E. Charleston Blvd.

159

Visit this fine
example of
decorative
concrete when
you're in Vegas
for World

of Concrete.

E. Sahara Ave.

Paradise Rd.

“I'm pretty sure the architect
intentionally designed it to look just like a
topographical map,” says Kenny Sorensen,
co-owner of Las Vegas-based Westdeck
Concrete Coating LLC, the crew responsible
for this job. “At least that’s what it looks like
to me.”

Project at a Glance:
Client: Discovery Children’s Museum, Las Vegas, Nev.

Decorative Concrete Contractor: Westdeck Concrete
Coating LLC, Las Vegas (Kenny Sorensen and Craig Davis)

General contractor: The Korte Co., Las Vegas
Architect: Lucchesi, Galati Architects Inc., Las Vegas

Product description: Installation of Mapei
microtopping and saw-cut sections at the main lobby of
museum

Timeline: Three weeks

Materials supplier: Border Construction Specialties,
Las Vegas

Sealer: Calico solvent-free acrylic
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Although the floor’s design looks
simple enough, creating it was a carefully
orchestrated project. Three different custom
colors were used, selected from dozens
of options. Final color was achieved by
hand-blending integral-colored bag mixes,
samples of which had to be approved
prior to the application. To create jagged
lines across the surface of the entire floor,
numerous saw cuts were made before a
trowel-down material — a Mapei integral-
colored microtopping — was applied to
achieve a unique texture.

The concrete floor at the Discovery
Children’s Museum was already in place. All
that was needed was the decorative finish.
Thankfully, Sorensen says, the old concrete
was in very good condition. “We prepped it,
primed, saw-cut it, troweled it, waxed it —
the whole nine yards,” Sorensen says.

Don Hammond of Vegas-based Border

. Las Vegas Mapei products used: Primer L, Ultracolor Plus system,
g::::r"m" Keracolor U system, Planicrete UA Construction Specialties, Sorensen’s

product supplier, explains that the Mapei
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microtopping is actually a combination of unsanded and sanded
grout products with added dry colorant. Hammond says the fact
that each bag mix is available in a wide variety of colors makes this
particular product quite appealing to applicators. Most overlay bag
mixes come in the standard white or gray, and adding color can be
tedious.

Sorensen says he really likes the way the material goes down. “The

38 www.ConcreteDecor.net - January 2014

Mapei microtopping is a very smooth product we are able to install
without getting a lot of chatter that you sometimes see from other
microtoppings.”

He says that because installers do not have to add pigment as they
are troweling the floor, human error is removed from the equation.
“This is really nice when doing a large project, because this helps the
color stay consistent throughout the floor.”

That said, the textured surface turned out to be a bit of a
challenge. “We had to play with it a little bit to try to achieve
different textures,” Sorensen says, “but it all worked out well.” The
entire surface of the floor was hand-troweled, a job that took several
weeks to finish.

Making the lightning

After diamond-grinding the old concrete surface to start the
project, Westdeck primed the floor using Mapei Primer L, a solvent-
free acrylic primer that is intended to improve the bond between a
concrete substrate and an underlayment or topping.

Once the floor was primed and dried, a chalk line was used
to mark it with jagged lines. A second set of chalk lines roughly
mirrored the first to create bands of varying thicknesses. The visual
elements suggest volcanic ruptures, but Sorensen provides another
keen comparison too.

“They almost look like lightning bolts,” he says.
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Sorensen’s crew had only drawings provided by the project
architect from which to work. It was a tedious process. As they
progressed, some lines had to be moved and chalked again until
just the precise look was agreed upon.

Then it was time to break out the saws. Using circular saws
with concrete blades and peanut grinders fitted with ball
tips, each side of the “lightning bolts” had to be cut. Sorensen
estimates that nearly a mile of saw cuts was done.

The end result was 10 main (thicker) bolts that spread outward
from the square play area. Each of these branch out across the
floor like the roots of a tree into narrower bolts that terminate in
pointy tips.

The next step was to apply the rough coat for the topographical
texture. This was achieved using the Mapei Ultracolor Plus
system (a sanded-grout bag mix) mixed with Mapei’s Planicrete
UA, aliquid latex admixture that encourages a fast-setting,
polymer-modified, color-consistent, nonshrinking microtop
finish.

The Westdeck crew troweled down several coats of this
product, making sure to carefully mix the products to achieve
precise colors. “We had to be very careful with color,” Sorensen
says, noting that making color samples for prior approval is part
of the overall process. Once they had the color dialed in, he says,
it was a fairly simple procedure.

Opverall, Sorensen says the microtopping install went very well.
“You're not having to add color to each mix to make everything
match. It’s consistent throughout.”

Coats of Keracolor U, an unsanded grout, mixed with
Planicrete UA were then troweled down to get the final finish.
“You use a kind of wet-on-wet procedure to achieve the texture,”
Sorensen explains. Once the floor dried, the saw cuts were gone
over one final time to clean them out.

The floor was sealed using two coats of Calico solvent-free
acrylic sealer. It was then waxed and buffed several times.

Sorensen says the biggest challenge with this floor was dialing
in the right colors, but he was quick to point out that this is not
something he is averse to doing. “It’s just part of the job,” he says.
The net result is a 4,700-square-foot surface that makes for a
stunning entryway to the museum. >
(% westdeckcoatings.com
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Seat Walls on the Pittman Wash Tralil

By Gail Elber

N some decorative concrete projects,

the only people looking over your

shoulder are other tradespeople. But
when Owen Ondrisko’s crew at Stampco
crafted cast-in-place benches and adjacent
flatwork for a section of the Pittman Wash
Trail in Henderson, they had to work
around passersby during the day, then
protect their work from vandals at night.

“We were doing architectural concrete
down a 5-mile trail while the trail was
open,” Ondrisko says. “We’re pouring
concrete, school gets out, and 50 kids are
walking by.”

The city of Henderson takes walking
seriously — in fact, it has 37 miles of trails
and made Prevention magazine’s 2007 top-
ten list of the best U.S. cities for walking.

In 2012, the city completed a pedestrian
trail along Pittman Wash, a natural channel
that drains stormwater from the city to
prevent floods.

The benches — 37 in all, referred to by the
city as “seat walls” — and their accompanying
colored flatwork were part of a package of
amenities for the Pittman Wash trail funded
by federal stimulus money. In addition
to landscaping, fencing and interpretive
signage, the improvements included a series
of rest areas, called “waysides,” with seating

=

To Las Vegas
Convention Center

d.

ParadiSe P>

N. Pecos Rd.

Windmill Pk

and hardscaping. Some of the waysides
are located where the trail crosses a street.

Others contain interpretive signage about
the natural environment of the wash and the
surrounding mountains.

The project was designed in a
collaboration between Atkins, an
international engineering and design firm

Visit this fine example of decorative
concrete when you're in Vegas for
World of Concrete.

-
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S. Eas{tem Ave.

E. Pebble RA.

N. Arroyo Grande Blvd.
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with an office in Henderson; Lage Design
Inc., headquartered in Henderson; and the
city of Henderson. Lindzay Green led the
project for Atkins and landscape architect
Carrie Becker represented the city.

Each bench is 4 feet wide and 30 feet long,
with a level top that rises in steps to a height
of 5 feet in some places. Ondrisko’s crew
built forms for the benches from half-inch
plywood according to the Atkins design.

Becker says the design partners chose
colored concrete for the waysides to alert

Project at a Glance:
Client: City of Henderson, Nev.

Decorative concrete contractor: Stampco Concrete,
Henderson, Nev.

Landscape contractor and bench designer: Atkins,
Henderson, Nev.; Lage Design, Henderson, Nev.

General contractor: Tand Inc., Henderson, Nev.
Colorants used: Kahlua, Omaha Tan and Green Slate
integral pigments from Davis Colors

Project description: Benches and flatwork for seating
areas along an urban recreational trail.

Photos courtesy of Stampco Concrete
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pedestrians that they were approaching an
“area of importance” — a street crossing or
an informative display.

The benches were integrally colored
with 4 pounds of Kahlua Davis Color per
6 1/2 pound sack. And they are colored
all the way through, meaning a lot of that
pigment will never see the light of day. “In
the eyes of an owner, it was a lot of wasted
color,” Ondrisko says. “But if we stained it, it
wouldn’t last.”

Ondrisko says that he could have gotten
satisfactory results from 2 or 3 pounds of
color per sack. “Once you go over 2 pounds,
you're just losing the poundage. Within six
months it just ‘bleaches out” anyway.”

The benches have troweled tops. A
sandblasted pattern of lines aligns with

cuts in the surrounding flatwork and areas varying the depth of the sandblasting. you trowel colored concrete, it mottles the
of exposed aggregate to evoke the outlines Before starting the job, Ondrisko created color because you’re burning the color with
of the dry riverbed whose course the trail a mock-up for the city that showed how your trowel,” he says.

follows. The crew created color effects by troweling would affect the color. “Any time As a finishing touch, the seat walls were

fitted with antiskateboarding guards.

Stampco also poured the broom-finished
flatwork around the benches, but went
beyond the expected gray or another single
color. “The city put some design into it,”
Ondrisko says. They used two integral colors
from Davis: Green Slate (3 pounds per bag
concrete) and Omaha Tan (1 pound).

The crew contended not only with
passersby who wrote in the wet concrete but
also with an unexpected storm. “I poured
150 feet of curb that got washed out in the
rain,” Ondrisko says. <#
© (702) 339-9106
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A Mosaic of Healing and Learning

Jonathan Sellers and Charlie Keever Outdoor Education
Activity Center, San Diego, Calif.

by Gail Elber
NE day in March 1993, two best
U friends — 9-year-old Jonathan
Sellers and 13-year-old Charlie

Keever — went for a bike ride in the Palm
City neighborhood of San Diego, Calif.

They never came home, and two days
later their bodies were found in a brushy
area along the Otay River. Eight years later,
DNA evidence linked the murders with a
man in prison for raping a woman. He was
subsequently convicted of the murders and
has been on death row since 2004.

The tragedy created a bond between
the boys” mothers, Milena Sellers-Phillips
and Maria Keever. When Sellers-Phillips
participated in the search for a murdered girl
in 2010, the experience renewed her desire for
a public memorial to Jonathan and Charlie.

Sellers-Phillips approached Greg Cox of
the San Diego County Board of Supervisors.
In 2012, the mothers and the county
received approval and a $175,000 County
of San Diego Neighborhood Reinvestment
Program grant for a small memorial along
the Bayshore Bikeway, on the southern edge

Project at a Glance
Client: San Diego County Parks and Recreation Department
Decorative concrete contractor and general contractor:

T.B. Penick & Sons Innovative Concrete Systems, San Diego,
Calif.

Design and project management: Stephen Cast, RLA,
and Chuck Tucker, San Diego County Parks and Recreation
Department; Chris Klemaske, T.B. Penick & Sons Innovative
Concrete Systems

Products used: Lithocrete System 1 with glass aggregate,
System 2 Sedimentary Walls, and System 7 LithoMosaic from
Shaw & Sons Inc.; metal framework and lettering by Norfab
Steel & Fabrication Inc., Flagstaff, Ariz.; glow-in-the-dark tiles
from Vidrepur S.A., Castellon, Spain

Project description: A small area for environmental classes
and public enjoyment along a bike path, conceived as a
memorial to two murdered boys

Challenges: Creating a public memorial that would be
meaningful to grieving families and be a recreational and
educational asset to the community.
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Above: Metal lettering with a Rachel Carson quotation
about the healing power of nature follows the spiral
design in the nautilus shell.

Right: Milena Sellers-Phillips (left) and Maria Keever at
the dedication of the memorial to their slain sons.

of San Diego Bay in Imperial Beach. The
California Department of Fish and Wildlife
donated the site.

To design the memorial, Stephen Cast
and Chuck Tucker of the San Diego County
parks department worked with a decorative
concrete master — Chris Klemaske, project
developer for the Innovative Concrete
Systems division of T.B. Penick & Sons Inc.,
of San Diego. In their hands, decorative
concrete created a one-of-a-kind space for
education, memory and healing.

System uses glass aggregate
Originally, Cast envisioned a concrete

surface that would be saw-cut and stained.
Then Klemaske showed Cast examples of
Lithocrete, a patented exposed-aggregate
concrete system T.B. Penick installs

under license from another construction
company, Shaw & Sons Inc., based in
Costa Mesa, Calif.

From the subgrade up, the Lithocrete
method specifies materials and methods
for mixing, pouring and finishing a
concrete job. It also includes additives and
sealers formulated to control the alkali-
silica reaction that can take place when
using reactive aggregates such as glass.
These materials and techniques allow the

Photos courtesy of T.B. Penick & Sons Inc.
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Glow-in-the-dark tiles from Vidrepur outline the spiral design for several hours into the night. Telescopes let visitors observe the migratory birds that visit the estuary.

use of recycled, heat-fractured glass as a
decorative aggregate — an element that
appealed to Cast. The Lithocrete surface
would also require less maintenance than a
stained surface.

“The design process evolved from
focusing on the boys’ deaths to a focus on
the environment,” says Cast.

With input from Cast, Klemaske and the
boys’ mothers, the design took the form of
a nautilus shell with segments outlined in
steel and filled with a gradated pattern of
colored glass aggregate. “The gradation of
color is something Lithocrete is known for,”
Klemaske says.

A Fibonacci spiral was superimposed
on the nautilus pattern. For the spiral,
Klemaske suggested LithoMosaic, a system
that is part of the Lithocrete suite. In the
LithoMosaic process, the artist creates the
design off-site, without time constraints, by
gluing tiles to a sheet of mesh. After the tiles
are embedded in the concrete, the mesh is
stripped off.

Amanda Klemaske Conahan, a landscape
architect and public artist, produced some
options for the mosaic, and a design in glass
tiles was chosen.

Mementos from mothers

When the mosaic was nearly finished,
Conahan brought it to the T.B. Penick office
and invited Milena Sellers-Phillips and
Maria Keever to bring mementos of their
sons to add to it.

“Amanda brought some materials we
hadn’t expected — tumbled beach glass
called ‘tears of the ocean’ and glow-in-
the-dark tiles,” says Klemaske. Vidrepur
(Castellon, Spain) makes the tiles, which
glow blue for eight hours after exposure
to light.

Together, Conahan and the mothers
added meaningful elements to the mosaic
spiral, including framed photos of the boys.

For seating, Cast chose Sedimentary
Walls, another Lithocrete system, to
surround the nautilus shell. Sedimentary
Walls are constructed in layers with
distinctive aggregate in each layer, evoking
the appearance of sedimentary rock. Cast
created a pattern of glass aggregate in
the layers.

Volunteers hauled donated boulders
to the site to provide additional seating.
California Conservation Corps Crew 26
installed the boulders and paved a path with
decomposed granite.

Milena Sellers-Phillips (left) and Maria Keever (rear)
add personal touches to the mosaic Fibonacci spiral
as Amanda Klemaske Conahan looks on. In the
LithoMosaic system, the mosaic is created off-site on
mesh, then embedded in the concrete. The mothers
placed the mementos on the mesh right side up, and
Conahan turned them upside down before gluing.

Photos of Jonathan and Charlie are embedded in the
finished mosaic.
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Because the memorial was on a sandy
site near the bay, site preparation required
some extra steps. For a stable foundation,
the site had to be excavated 5 feet deep to
allow for sufficient compaction of the soil.
Epoxy-coated rebar was used, and the metal
framework outlining the nautilus shell was
made of surgical stainless steel.

The steel framework, fabricated by Jay
Neis of Norfab Steel & Fabrication Inc.
(Flagstaff, Ariz.), was placed on chairs
on the rebar. Concrete was poured into
each segment, and glass aggregate was
distributed on the surface to create a color
gradation in each segment.

The finished site has telescopes made
by The Glass Eye, in Signal Hill, Calif., for
viewing wildlife. Plaques identify nearby
vegetation. The glow-in-the-dark tiles
define the Fibonacci curve at night, creating
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a pathway that the mothers have described
as “showing the way.”

The Jonathan Sellers and Charlie Keever
Outdoor Education Activity Center serves
as an outdoor classroom for nearby Bayside
Elementary School and other schools. The
U.S. Fish and Wildlife Service Educational
Outreach Program also uses the center for
outdoor classes. It provides a vantage point
from which visitors can observe migratory
birds that visit the nearby estuary.

Cast credits Klemaske with introducing
many of the design elements and praises
her emotional attachment to the project.
“During construction, when one of the
mothers couldn’t arrange for transportation,
Chris stepped up and dispatched a
limousine to ensure that both mothers
could participate in the process,” he says.

“It’s a small project, but it’s significant

in so many ways,” Klemaske says. “It’s

just turned out really beautiful. It was
everything they wanted it to be. I've worked
on multimillion-dollar projects and tiny
projects, but this was just one of those — it
meant so much to be a part of it.”

In metal letters embedded along the line
of the spiral are these words the mothers
chose from an essay by environmentalist
Rachel Carson: “There is something
infinitely healing in the repeated refrains
of nature — the assurance that dawn comes
after night, and spring after the winter.” <#
% www.thpenick.com
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Concrete Crafters Blend Applications

at Popular Microbrewery
Sun King Brewing Co., Indianapolis, Ind.

by K. Schipper

HERE’S a little bit of art and a little bit
Tof science involved in the making of

beer. And when the popular Sun King
Brewing Co. in Indianapolis, Ind., needed
an upgrade to its floors, the local flooring
contractor contacted to handle the job
applied the same mixed approach.

For areas subject to chemicals, spilled
beer and hot-water washes, the science
came from Dur-A-Flex and its Poly-Crete
SLB urethane-based system. For the art,
Indianapolis-based contractor Preferred
Global Inc. utilized a stencil and stains to
add the company’s logo to the floor of the
tasting room.

The end result: floors that both client and
contractor are extremely proud of.

A tale of two floors

In a growing industry, Sun King Brewery
still stands out. A popular microbrewery
that crafts both a premium product and
numerous seasonal offerings, Sun King
is the first brewery to ever win four gold
medals at the prestigious Great American
Beer Festival, held annually in Denver.

It’s pretty heady stuff for a company that
brewed its first batch of beer in July 2009
utilizing used equipment and located in a
1950s warehouse in downtown Indianapolis.

Sl

Although the warehouse came with
concrete floors, in an attempt to limit the
amount of damage deposit Sun King had to
put down on the rented space, co-owner and
business manager Omar Robinson came
up with the idea of putting down 6-mil
polyethylene sheeting and pouring a second
floor over it.

CONCRETE HAS NEVER

LOOKED SO GOOD.
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“It had the right slant and the drains were
built into it,” he says. “Initially we poured a
50-by-30 section for our brew house. And,
each time we’ve grown, we’ve done that.”

The solution might have saved on
possible damages, but it had one major
problem: over time, the mix of hot water,
beer and chemicals hitting the concrete

Project at a Glance

Client: Sun King Brewing Co., Indianapolis, Ind.
Decorative concrete contractor: Preferred Global
Inc., Indianapolis, Ind.

Project description: Protective coating for
production area floors, polish and stenciled stain on
tasting room floor

Products used: Dur-A-Flex Poly-Crete SLB with CF
urethane topcoat in product areas, Lythic Densifier and
AmeriPolish dye for the tasting room, custom stencil
from local supplier Logan Street Signs & Banners
Machines used: Blastrac equipment in the production
areas, HTC 800 series equipment for the polish and
stencil work in the tasting room

Photos courtesy of Preferred Global Inc.


http://www.ConcreteDecor.net
http://www.ghostshield.com

caused it to begin breaking down, exposing
the aggregate and even creating holes.

Enter Greg Wafford, a salesman for
Preferred Global, who’d been calling on Sun
King regularly and who’s serviced such food
and beverage industry companies as Frito-
Lay and the Chipotle and On the Border
Mexican restaurant chains.

“It took a little time, but after we talked
Omar realized he needed something,” says
Wafford. “I educated him on the systems we
provide and told him the best system for his
environment is a urethane mortar system
that has texture, and a urethane topcoat.”

1y

Mmﬁgmmﬁ I
£ un_l:-u_—u_ ._ru_ e
! ,

IIWH T

Replicate the finest textures with
Polytek® Liquid Mold Rubbers

YouTube.com/PolytekDevelopment
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The advantages of urethane
NeW for 2 O 1 4 Installing the urethane system is a
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Come juin us at our boath g Warld Of Concrete 2014 boath #511727 Walfford explains that when the system

.prolinestamps.
Ml Sl was being installed, Sun King would simply
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shut down its production midafternoon
on Fridays and return to new floors the
following Monday.

“We just put a lot of people on it,” he
says. “We can pretty much work around
their schedule. There’s a little coordinating
upfront, but once we begin to work, we do
the job quickly and get it done.”

The schedule has certainly met Sun
King’s expectations. Since the initial job in
the brew house, Preferred Global has been
called in to do the cooler floors and even the
restroom floors as the brewery continues to
grow and expand.

The hall of the Sun King

While Wafford had his eye on Sun King’s
needs for a safe, clean environment for
its production, he also expressed concern
to Robinson about the brewery’s tasting
room floor.

“Every time he’d come in, he’d say,

“This whole area looks like hell,” Robinson
relates. “There were a lot of uneven parts
and there was the new versus old issue.”

Wafford describes the area as just old,
dirty and bare concrete that was hard to
clean. Because Preferred Global does a lot of
polishing and staining in the retail industry,
he proposed polishing the floor and
applying a stained image of the company’s
logo, an Aztec sun god.

The logo, which also incorporates the
four elements of beer — water, yeast, hops
and grain — in its quadrants, was sent off
to an artist as a TIF file, while the company
began the business of polishing the floors,
preceded by tests to assess the concrete’s
hardness and whether it had been treated
previously with a sealer or other coating.

The Sun King floor was ground up to
150 grit. Then resin-based polishing pads
were used to polish — 100 grit, 200 grit, 400
grit, 800 grit and 1,500 grit —with Lythic
Densifier applied after the 200-grit step.

Once the polishing was completed,
Wafford says the 10-by-10 four-color logo
was applied at the rate of one color per day.
Then the whole area was treated with a
densifier and burnished.

“That really works to protect what we
achieved with the polishing,” he says. “It
works together with the concrete to where
it’s smooth, but it tightens the concrete and
makes it harder.”

Robinson says the response to the floor
logo has been outstanding, and while the
tasting room floor isn’t receiving the same

stress from heat and chemicals as the
production area, it’s all holding up well.
“On a Friday we can have 700-900 people
come through here between noon and
7 p.m., and while we seldom have forklift
traffic on it, the foot traffic is very heavy,”
Robinson says. “The way they sealed the
seams and polished it, it’s still perfect.”
Ultimately, both men are pleased with
their relationship. Next up for the brewery is
a passageway between the production area
and the tasting room, which will be getting
the Dur-A-Flex treatment.

There’s even more planned in the future.
Sun King will be opening a distillery next
year, and Preferred Global will be on hand
to do the floors — before any equipment
goes in this time.

“It’s been exciting working with Omar
and his partners, seeing their growth and
helping us grow as a company, too,” says
Wafford. “T also know we’re providing them
with the latest and greatest in flooring
technology.” <

(% www.preferredglobal.net

you or visit www.westcoat.com.

Facilities Manager
Societe Brewmg Company
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by Bart Sacco

INTER and freeze-thaw have a way
Wof exposing defects in concrete we

normally would not see in warmer
regions. These defects can be attributed to
factors that include abuse of the water-to-
cement ratio on the first day of the pour,
improper finishing errors, a problem with
the concrete materials, mix design, low or
no air entrainment at time of pour, or even
soft or reactive aggregates. They can be
either installer-related or material-related.

Sometimes it is nearly impossible to

figure out all of the factors that led to the
surface problems without interviewing
the installers who were present on the first
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Anthony Fortini clears snow off a European fan pattern in Pennsylvania.

day of the pour. But in any case, we must
understand the materials we’re working
with.

Think of concrete as a giant solid sponge
continually taking moisture in and out
throughout its life cycle. Understanding the
importance of proper mix design, finishing
and curing techniques will minimize winter
defects and provide your customer a lasting
product for years to come.

What causes winter problems

It is widely believed that the de-icing
chemicals we use on concrete during
inclement weather are the major factor in

i

Photos courtesy of Bart Sacco

winter problems. This is a misunderstanding.
In reality, the chemicals themselves are not
causing the problem. Rather, the issue is
these chemicals’ effect on water molecule
size as the temperatures drop into the
freezing zone.

When water freezes, its volume naturally
increases by up to 9 percent. When freezing
is delayed with the application of a de-icer,
the water volume will increase additionally
one to four times beyond the point of where
it expands when it freezes at 32 degrees.

Basically, the lower the temperature
our water actually freezes at, the more it
expands. This growth creates a situation
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A driveway in Mountain Top, Pa., with salt damage. This property was right off an interstate and the owners tracked salt from the highway onto the drive. Perhaps the
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concrete was a lower-grade mix or suffered an improper amount of air entrainment at the time of pour. You can see it was not durable.

where the concrete cannot handle the
excessive hydraulic forces being created
internally. Freeze-thaw defects arise as a
result, normally in the spring in the form of
surface defects such as spalling or pop-outs.

Let’s go through the gamut of de-icing
chemicals, in terms of aggressiveness and
delayed freezing action. We will start
with urea. Urea is a natural chemical like
salt. However, it is noncorrosive and only
effective to about 23 degrees.

Potassium chloride formulations
normally will work better and provide
benefits to about 20 degrees.

Then we move to sodium chloride
formulations like standard rock salt. You
will see effectiveness down to about 12 to 15
degrees.

Now we move to calcium chloride and
magnesium chloride chemicals, which are
marketed as the modern pet-safe deicers.
We all know them as the white, blue or
green crystals. These are the upper end of
de-icing chemicals and provide benefits in
the range of zero to minus 25 degrees.

All these chemicals mentioned above
work very similarly. The main difference
between them is at what point the water
(or now, water/brine solution) will actually
freeze with their usage.

Prevention tips

Producing quality concrete with
excellent freeze-thaw resistance and
preventing surface problems for your
customer actually begins on the day you
plan to pour the concrete. This means
taking into consideration the weather,
concrete mix design and environmental

conditions of the site, not to mention having

a well-trained crew educated in proper
finishing techniques.
Here are a few tips to help you:

Ensure you have selected a concrete mix

design that is capable of withstanding the
environment where it’s placed. In the area
where we live, northeastern Pennsylvania,

we have some of the harshest freeze-thaw
effects in the nation. It is recommended for
outdoor use that we pour a 4,000-psi mix
with air entrainment of approximately 5
percent, plus or minus 1 percent, and most
importantly, we must keep our water-to-
cement ratio in the area of 0.40 or less.

The concrete spec for your area may be
different due to your climate and season.

KINGDOM
PRODUCTS

PREMIUM QUALITY DECORATIVE CONCRETE MATERIALS
PRECISION TOLL BLENDING & PRIVATE LABEL SERVICES

www.Kingdom-Products.com - Like us on Facebook
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Left: A Nuangola, Pa., driveway with salt damage. Right: The driveway restored with Kingdom Products’ Top Cap overlay custom-colored to match the original project.

Utilizing concrete from a reputable ready-mix supplier using
sound aggregate is a must. [ have seen plenty of defects after
winter due to either soft or reactive aggregate being utilized in the
mix. This can lead to scaling or pop-outs.

Avoid long transit times for the ready-mix and excessive

mixing at high speed. Both could deplete air entrainment in your
concrete, leading to durability issues.

18
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Proper placement and finishing techniques must be utilized
throughout the installation process to ensure quality concrete.

If you are pouring in winter months you should never pour on
frozen ground. Under- or overworking the concrete and premature
finishing can cause durability issues with the surface. Extra water
added at a job site can also lead to surface problems and poor finish
quality, especially if the mix design you're using has not achieved the
desired water-to-cement ratio.

HP - 410CFM - 115” Water Lift

T8600 Propane is equipped with:
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Drop down disposal system
Longopac® collection system
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Cam lock hose connection
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Pop-out damage due to soft aggregate in the concrete. A stone fractures in half
due to freezing moisture absorbing into it. Half the stone is in a chip that gets

blown off the surface. The other half of the stone stays embedded in the concrete.

I Curing must be taken into consideration for long-term
success. If you're pouring in winter months your concrete
must gain at least 500-psi strength before it is exposed to
freezing temperatures. If the surface is exposed to frost or
freezing temperatures prematurely on the original day of
the pour, the long-term durability of the surface will very
likely suffer. It is imperative to select a day during which
you have acceptable weather conditions and above-freezing
temperatures throughout the pouring and the initial set of
the curing process.

Hopefully this information will give you some insight as
to de-icers and the main reason you see damage as a result of
their use. Understanding concrete and how to produce a quality
installation will provide your customer with trouble-free years
of use.

One more thing: No matter what time of year the concrete has
been poured, it should never be exposed to de-icing chemicals
during the first winter. Your concrete will be much more durable
in years to come. Even if the concrete was poured in April and
allowed to cure all summer, avoid the de-icer chemicals the
first year. When the concrete has gone through a full season or
two of freeze-thaw cycling it will become a much more durable
product in the long run.

Please educate your customer to this fact. It will spare you
many callbacks and displeased customers. I have seen many
homeowners destroy first-year concrete due to not being
educated about keeping deicers off the surface during the first
winter season. <¢#

Bart Sacco is the president of Kingdom Products and also owns and operates
Concrete Texturing Tool & Supply and the Concrete Kingdom Training Center,
based in Throop, Pa. He can be reached at bart@kingdom-products.com.
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CONCRETE QUESTIONS

Why is My Deck Overlay Failing, but
Only Where It's Exposed to the Elements?

by Chris Sullivan

uestion: | have an exterior raised

wooden deck that has a cement-

based overlay applied to the top.
The area that is under roof is fine, but
the area that is outside is failing. The
edges are crumbling, the steps are
falling apart and there is a section we
had to cover with plywood because a
hole developed. We have had a few
contractors quote the job and the
prices are very high. Most want to
replace the entire deck. Why is the
outside part failing? Do we need to
replace it all, or can we just replace the
portion not under roof? One installer
quoted a 10-part process with many
layers of waterproofing. Our insurance
company is asking for proof that this
many steps are necessary. Any help or
advice would be appreciated.

concrete industry uses what other trades

have known for decades and improves it.
In this case we can look to the tile industry
and learn from what they have known
for years. Cement-based materials do not
do well when applied directly to wooden
substrates, especially when exposed to the
elements.

Transition layers such as mortar beds
and cement board are mandatory when
transitioning from plywood flooring or
decking to cement-based systems such as
overlays. These cement-based transition
layers provide durability, rigidity and the
proper surface for tile or concrete overlays.
In this case there was no transition layer
installed. This is why the cement-based
topping has cracked in many places, which
was not even mentioned in the email but
can be seen in the pictures.

That aside, the main reason for the
massive failure of the exposed portion of the
deck is the lack of any waterproofing layers
between the overlay and the wooden deck.
Water migrated through cracks, seams and
edges into the wooden subfloor and joists

IHAVE often said that the decorative
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At a home in northern Colorado, rotting wood due to moisture intrusion can clearly be seen through this crack.

and, over a few years, rotted the wood.

When I visited the site I also discovered
that the deck was built with interior-grade
OSB (oriented strand board) joists, along
with interior-grade plywood. Because
interior-grade lumber was used, the bottom
of the deck was closed in and finished.
While the intent to protect the joist and
plywood deck from the elements was good,
this decision actually worked against them.
Because the joists and plywood decking
were closed in, there was no air movement.
Once moisture migrated into the wood,
the lack of air allowed it to collect and rot
the wood. The low-humidity environment
of northern Colorado would actually have
dried the wood out if it had been exposed,
improving the longevity of the deck in the
long run.

Opverall, not only does the installation
not meet local building codes, but it is
outright dangerous and was doomed to fail
considering the interior-grade materials
that were used, lack of waterproofing and
substandard installation. It should be noted

that the concrete overlay is in excellent
condition under the covered portion of the
deck, and even on the outside portion of
the deck the overlay itself is performing. It’s
the rotting and disintegrating subbase that
is causing the failure. This says a lot for the
durability and performance of decorative
concrete overlays even in the most adverse
conditions.

In regard to the question of whether
the exposed portion can be replaced or
the entire deck needs to be fixed, I would
recommend that the entire deck be replaced.

While it is not impossible to replace
just the failing outside section, matching
the color and texture will be difficult. In
my experience, no matter how accurate
the color match, the new section will
look different and the repair will be very
noticeable — although I should note that I
have seen repairs similar to this where the
new section was installed in a different color
or texture, eliminating the guesswork of
color-matching.

The bigger factor in recommending

Photos by Chris Sullivan
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Water pooling on the surface, caused by a rotted and collapsed wood subfloor.

that the entire deck be replaced is that even the section under roof,
which currently looks OK, will deteriorate sooner rather than later
because of the substandard materials and installation. Because the
underneath portion of the deck is finished and closed in, there is no

way of knowing the true condition of the wooden joists and subfloor.

I feel it is better to replace it all at once rather than having to go
through a second massive replacement a few years down the road.

The insurance company need not look much further then the
current condition of the deck, paying close attention to the 4-foot-
wide hole in the middle that is currently covered with plywood,
as proof that waterproofing is necessary. If that is not enough, the
soaking wet and rotting wooden joists and plywood are another
smoking gun reinforcing why waterproofing is critical in this type
of installation.

After researching many decorative manufacturers that offer deck
coatings, I see that the reputable ones all recommend seven- to 12-
step processes for this type of application. The steps include but are
not limited to:

1. Priming the wooden subfloor

2. Metal lath and repair mortar or cement board

3. Primer

4. Waterproof coating (either liquid-applied or a rigid membrane)

5. Optional second coat of waterproof coating

6. Primer

7. Scratch coat of decorative overlay

8. Body coat of decorative overlay

9. Optional finish coat of decorative overlay

10. Sealer system

While the systems by manufacturer will vary, I would be skeptical
of any system that does not include at least one layer of the four
major sections (subfloor transition, waterproofing, decorative
overlay, sealer system) with the proper primers between each layer.
This may seem like overkill to some, but without the proper layers
and transitions, water and rot will destroy or cause delamination of
these types of exterior deck systems.

It is not a surprise why substandard decks like this are installed.
The expense of doing it right can be higher than most other decking
materials. In many cases the materials alone for the system as
outlined above can run $4 to $6 per square foot. That being said,

Water intrusion causing failure around the steps.

an exterior decorative concrete deck system installed properly will
outlast wood by decades without much maintenance, providing
aesthetic value and looks that you just cannot get with any other
building material. <

Chris Sullivan is vice president of sales and marketing with ChemSystems Inc. He
has led seminars and product demonstrations throughout North America. Reach
him at questions@concretedecor.net.
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Common Misconceptions about

Concrete Countertops
and How to Combat Them

by Jeff Girard, with Lane Mangum
*VE written a lot of technical articles
I educating you, the contractor, about various
topics related to concrete countertops. But
what good is your education if your potential
clients are not also educated?

Concrete countertops have been around
for decades now, and more and more
magazines and TV shows are featuring them.
So you wold think misconceptions such as
“concrete countertops are cheap” or “concrete
countertops are high-maintenance” would
be a thing of the past. Unfortunately, that is
not the case. Just last August, an article on
the Yahoo! Homes website called “8 Kitchen
Counter Options That Will Make You Forget
Granite” offered this gem:

“New colorizing and stain techniques
have made concrete counters more popular
than ever. Skilled craftsmen can create
beautiful concrete countertops in any color,
shape and size. Embedded stones, tile or
even silicone chips can be added to the
mix to create a piece of art. The resultis a
beautiful counter that’s durable as well as
scratch- and heat-resistant.

“The counters, which can be extremely
heavy, are susceptible to damage from acidic
liquids and must be sealed and regularly
maintained to resist stains.”

In this article I will endeavor to give you
ammunition to clear up misconceptions
such as these — and get prospects as

The variety of sink shapes you can make with concrete blows away the granite and solid-surface competition.

excited and inspired about concrete
countertops as you are.

Misconception No. 1: Concrete
countertops are cheap

They’re just concrete, so they must be
cheap, right?

When people hear the word “concrete,”
they often think of a sidewalk, or perhaps
a driveway or parking garage. They may

This floral edge is easy (and profitable) to do with concrete, but nearly impossible to get with granite.
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be unaware that the beautiful decorative
surfaces they’ve seen in shops, restaurants
and public spaces are actually decorative
concrete, or they may have seen a high-
quality concrete countertop and thought it
was some kind of stone.

The best way to combat this
misconception is with an analogy: Wood is
cheap and plentiful. Many common items
are made of wood, such as 2-by-4s or pallets.
Those are cheap. However, violins are also
made of wood. Should violins be cheap?

No, of course not. Highly specialized wood

is used by a skilled craftsperson to create
something that is both functional and
beautiful. Concrete countertops are the same.

Concrete countertops should be priced
higher than granite. They are the more
custom, personalized, unique surface, and
that makes them the highest-end surface.
Here’s another analogy to help you:

You can buy a suit for $200 off the rack at
a store. You would probably have it hemmed
to fit you. This is standard granite. Or, you
could travel to London and have a tailor

Photos courtesy of The Concrete Countertop Institute
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on Saville Row hand-make a suit to fit you. Concrete is even more
custom than that. Concrete is like traveling to India to select the silk
and wool threads to be used, specifying what thickness and color

to make them and how to weave them together, and then flying to
London to have the suit handmade. This would cost many, many
times more than an off-the-rack suit. But concrete countertops cost
just a little bit more than granite. That’s a fantastic deal!

Misconception No. 2: All concrete countertops are the same

Despite the fact that concrete countertops are high-end and
should be priced accordingly, you may have a contractor in your
area selling elevated sidewalks at low prices. Your prospects may be
tempted by these low prices, figuring, “Concrete is concrete.”

If a prospect is concerned only with price, tell them concrete is not
right for them and move on. If the prospect is genuinely interested in
having a unique, custom surface, they will be willing to learn more
and appreciate the education you provide them. They will build trust
in you and prefer to do business with you rather than go with the
cheapest price.

You can discuss with these prospects that not all concrete is
created equal. Explain to them that concrete countertops use highly
specialized mix designs (especially GFRC), and are not the same as
a sidewalk mix out of a truck. Explain to them that the finishing
techniques with coloring, diamond polishing and highly specialized
sealers are completely foreign to a sidewalk contractor. Show them
photos, such as those from The Concrete Countertop Institute
website’s “Hall of Shame,” of what happens when an inexperienced
contractor tries to make a concrete countertop. Show them samples

<
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and photos of your work so that they can see
the level of craftsmanship.

This doesn’t have to sound like a
desperate sales pitch or bashing anyone
else. Present it as: “This is one of the most
common misconceptions in the industry,
and it’s unfortunate because it results in
bad examples out there that give concrete
a bad name. 'm very passionate about my
craft, so I'm glad to have this opportunity
to explain to you how high-quality concrete
countertops are different.”

Misconception No. 3: Concrete
countertops are just like granite
or solid-surface

Your prospects may have seen concrete
mentioned as an alternative to other
countertop surfaces, for example in
Consumer Reports magazine. However,
they may have no idea of how much you
can do with concrete that is very difficult
or impossible with other surfaces. If they
are thinking of concrete merely as an
alternative to granite, you will be stuck
competing with the plummeting price
of granite.

Concrete can be so much more than just
flat countertop slabs picked from a catalog
or slab yard. It can have amazing decorative
edges, like a rope or floral pattern. It can be
color-matched to tile or paint. It can have
integral sinks. It can have features such as
integrated drainboards or cutting-board
inserts. And way beyond those easy ways
to customize concrete, it can be three-
dimensional.

The possibilities are endless. As a concrete
countertop professional, you should have
GFRC and mold-making in your repertoire,
so that you can create those impressive 3-D
pieces to illustrate these possibilities. Show
your prospects those possibilities, and they
will get just as excited and passionate
about concrete as you are.

Concrete is not limited to kitchen or

bath countertops. The possibilities

include fire pits, water features, )
lounge chairs and more. L
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Misconception No. 4: Concrete
countertops stain/scratch/burn

There is a great deal of conflicting
information in consumer media about the
performance of concrete countertops. Some
articles or shows say that it stains, some say
it doesn’t. Some say it scratches, some say it
doesn’t. What all of these media fail to point
out is that concrete’s performance depends
almost entirely on the sealer.

A few years ago, Consumer Reports
included concrete for the first time in
its annual countertop buying guide.
Unfortunately they only tested one
fabricator’s concrete and did not mention
what type of sealer he used. They ended up
reporting that concrete stains easily. I sent
a letter to the editor, and the following year
they tested one sample with a coating and
one sample with a penetrating sealer. Here
is what the magazine’s online Buying Guide
currently says about concrete countertops:

“Concrete countertops can provide
a unique look. This exclusive material
is typically custom-formed by local
fabricators, so quality may vary.

“Pros: Concrete can be tinted and
textured and can include stone chips.

“Cons: It chips and scratches easily and
can develop hairline cracks. Topical sealers
can protect against stains but not heat;
penetrating sealers can handle heat, but
not stains.”

This is better, but still not quite right.
Scratching also depends on the sealer. Plus
you can do a lot more with it than embed
stone chips.

What can you do about all these wildly
varying reports of concrete’s performance?
Know your sealer inside and out. Explain to
prospects that performance depends on the
sealer, and let them know exactly what the

performance of yours is. Scratch a sample
with your keys, in front of your prospects.
Put ketchup on it in front of them, let it sit
while you're talking, then wipe it off and
show them what happens. Tell them what will
happen if they put a hot pot from the oven on
it. Show them what a scratch or stain repair
looks like and how to do it with the touch-up
kit you’re going to provide them. Show them
the maintenance procedure, whether that’s
waxing periodically or just cleaning with a
nonabrasive cleaner. Put all this in an Owner’s
Guide that you include in the contract.

This level of disclosure may discourage
some people from buying your concrete, but
you do not want those clients because you
are destined for callbacks from them.

This level of understanding also means
that you have to test your sealer ahead of
time. You have to know how it behaves
and how to best repair it. Learn all of
this before you ever present a sealer to a
client. This is probably the single biggest
thing that contractors can do to check
the misinformation about concrete.
Callbacks and dissatisfaction with concrete
almost always stem from sealer problems
borne of misunderstanding. Prevent
that misunderstanding during the sales
cycle, and horror stories about concrete
countertops will stop. <#*

Jeffrey Girard is founder and president of The
Concrete Countertop Institute and a pioneer of
engineered concrete countertops. He can be reached
at info@concretecountertopinstitute.com.

Lane Mangum is vice president, business services, of
The Concrete Countertop Institute. As marketing and
sales manager for Jeff Girard’s concrete countertop
manufacturing business, she transitioned the
company from hobby-level to dominant regional
fabricator of concrete countertops in just a few
years. Lane now teaches other concrete countertop
companies how to do the same. Contact her at
lanem@ concretecountertopinstitute.com.
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Stop Sealer Failures
W|th StampShield @

TRINIC

For stamped concrete, pavers & natural stone
Provides stain protection by penetrating and chemically reacting
with the natural materials found in concrete and stone.

* Permanent part of the surface * UV stable - will not turn yellow

* Will not chip or peel » Can be used for rejuvenating

. . existing solvent based sealers.
* Resistant to all common staining agents

L * Can be applied to a damp surface
* Easy application (no standing water)

* Color enhanced surface without « Application temps between 35F-95F
thick plastic looking build

. . . * Water proof in 10 minutes, walkable
* Remains breathable will not white out in 20-30 minutes. traffic in 2 hours

from trapped moisture

“After 30 years of trying, Trinic’s Stamp Shield
put an end to my sealer callbacks”

“When a customer callsnow it is to thank me
for a job well done rather than a sealer callback”

ROBBIE BAUMAN, BAUMAN BROTHERS CONCRETE, 30 YEARS IN TRADE.

Concrete Solutions
For Your Concrete Needs

800-475-1975

www.trinic.us
info@trinic.us
youtube.com/user/trinicllc

PROUD SUPPORTER
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Hands-on Grinding and Polishing Tips:

Rotation, Presoaking and Play Sand

by Bryon “Bru” Bruington
IP one: Play sand can be a contractor’s
Tbest friend when it comes to concrete
grinding and polishing.

Play sand is a great thing to keep handy
as an abrasion aid when grinding concrete.
It keeps the diamonds dressed and cooled
while acting as a secondary abrasive to assist
in the actual grinding process.

For example, say a contractor is making
the first cut to prep a concrete surface. If,
after the first 200 feet, he notices that his
tools are no longer cutting and producing
debris, he can simply throw down some play
sand. Likely, the problem is that the tools
have heated up and the matrix has started
to swell, trapping diamonds and refusing
to release them so that the next diamonds

can cut. The play sand will provide the
necessary debris to help the tools abrade
away some of the matrix and expose the
new diamonds.

The end result: Constantly dressed tools
for maximum performance.

In addition, play sand keeps the sealer,
adhesive, mastic, etc. from collecting back
together to form a mass, which can smear
back to the substrate during the progress.

Tip two: Rotating concrete grinding
machines can extend the life of diamond

tooling.

Rotating a machine can help a
contractor in many ways. For those new
to the business, this can usually be easily

accomplished by finding and activating
the “rotation” button on the grinder. Doing
this will redress a diamond that has a
direct wear pattern and will help open a
glazed tool. Rotating your machine will
also help cool stones, producing a different
leading edge.

If you are grinding soft, porous concrete,
rotating your machine will help as well. For
example, some soft concrete will wear the
leading edge of the tool segment, changing
the surface of the tool. With the surface
area changed, the tool can leave behind
erratic scratches and a very inconsistent
appearance on the surface. This could
reflect through a thin-mil covering and get
a polish job off to a bad start.

DS Scan our
g¥Hi QR Code
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Tip three: Presoaking carpet adhesive is
a good idea when it comes to removal.

Yellow and white adhesive is almost
always water-based. By presoaking it,
you will rehydrate the adhesive to create
swelling in the material.

As the material swells, it can “debond”
itself from the concrete, making it much
easier to remove. You should note that this
is not a full wet grind or scrape, and you
should only use enough water to soak in and
rehydrate. If too much water is used, the
material will spread on the surface and dry,
resulting in the same type of removal issue
as before. Use just enough water to gather
the material in small chunks after scraping.

Presoaking will also help keep the
temperature of the tools down, reducing
smearing.

Some carpet adhesives can have a green
or blue color. These adhesives are most
likely epoxy- or urethane-based. Water will
not help with that type of removal, but play
sand will.

Tip four: Presoaking a very hard-trowel
slab can make the grind a little easier.

Contractors can presoak a hard-trowel
slab to aid grinding. This will help reduce
the surface tension of the slab and flush
small aggregate and sand to the surface.

The aggregate and sand will aid the
opening steps of your grind. They act as a
secondary abrasive and will assist in the
abrasion of the diamond matrix to produce
fresh diamonds in the tool.

Presoaking will also bring the surface
temperature of the concrete down, helping
with operational temperatures of the
tooling.

Sometimes what appears to be a hard-
troweled slab is really a tight slab with thin
layers of cure-and-seal. This type of sealer
can glaze a tool, causing it to heat up. The
sealer can be removed with play sand and
water.

Tip five: It is very important to keep the
water channels open on wet resin pads and
wet-transfer tooling when wet grinding.

When wet-cutting with a transition tool
or resin, it is critical to make sure that the
water or air channels stay open.

If they get clogged, they could trap spent
tools in the built-up slurry paste and produce
an irregular, unwanted scratch. Open water
channels give the slurry a place to escape,

leaving a clear path for debris that follows.
Keeping the channels open ensures
the tool maintains a proper operating
temperature. Even though the tool is
operating in a wet condition, the building
of debris in the water channel can affect the
temperature, resulting in premature wear or
improper performance.
If a large project is being performed,
make sure the second shift understands
the amount of water needed to perform
at peak levels. Contractors should make

sure that the first-shift crew relays the
proper information to the second shift, so
that the end result of the job is consistent
throughout.

And by the way, never run a dry-only pad
wet! <

Bryon “Bru” Bruington is technical sales director
at KutRite, a producer of products focusing on

the concrete grinding, polishing and scarifying
industry. Bru welcomes all questions. Email him at
b_bruington@kutritemfg.com.

No matte

ow you kut

Born, bred and manufactured with tradesmen input and in
mind of the need for flexibility and durability on your jobsite.

TF: 877.786.5067
PH: 734.955.9311

www. kutritemfg.com
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The CSDA’'s New Concrete

Texture Standard
What does ST115 mean to the polishing industry?

by Andy Bowman
T115 is a new standard for the polishing
industry that was adopted in fall 2013
by the Concrete Sawing and Drilling
Association (CSDA). The standard explains
in detail how to measure the texture of a
concrete surface by using a texture meter.

The standard assigns a numerical
texture-grading code to the finish so the
design community and end users alike
can begin to have a more structured
conversation about the quality and
sustainability of a polished concrete surface.
It can also be used to determine if steps
in the polishing process were skipped or
avoided.

The standard covers encountering
surfaces that contain a lot of flaws, rollout
(when sand is pulled from the matrix of
concrete with an abrasive tool during the
grinding or polishing process) and voids.

It looks at how to properly honor these
character flaws in the surface and get a
reliable reading. ST115 also equips the
processor of the polished floor system

with a valuable device that enables them to
monitor the refinement process of a specific
tool in a multiple-tooling system and
measure the surface of the concrete after
the tool’s work is completed. This allows the

The CSDA Texture Specification Symbol
b

a Surface Texture Finish
b Production Method

Material Removal Not Allowed
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¢ Minimum Material Removal Requirement (mm)

Material Removal Required

processor to monitor the quality of abrasives
he is using from his current supplier and
gives him the ability to compare similar
abrasives from competitive manufacturers.

ST115 is a very detailed map of surface
measurement that will catch any minor
adjustment or deviations from the surface.
The quantitative surface refinement number
is always accurate and does not vary
depending on the type of polish guard or
sealer that was used.

It has always been important for polished
concrete to have a quantifiable standard
for the level of finish being produced. The
first best-practices documents written in
our industry broke out the various levels
of grinding. Not only did the polishing
industry follow the refinement process,
it also understood that sequencing steps
would need to follow the selected starting
grit in order to get a clean, scratch-free
finish. The polished floors that were
produced with this basic concept provided a
consistent finish and a relatively predictable
outcome.

When the industry evolved into a
completely dry polishing system as an
alternative way to polish concrete, it
identified a similar progressive sequence of

CSDA Exposure Specification Table

steps that also focused on a high degree of
refinement and produced a comparative and
predictable finish.

Many of the discussions early on about
the quality of finishes were settled by using a
gloss meter. This quantitative measurement
gave the end user a quantifiable standard
to write into a polishing specification, and
the facility was virtually guaranteed to get
two things at once. The first was a highly
processed and refined floor, and the second
was a gloss level that was easy to achieve
by selecting resin-bonded abrasive tools.
You could increase the gloss level if higher
progressive grits were run over the last
polishing grit selected.

The problem is that over the past
six to seven years, end users have been
experiencing sustainability issues that they
had never encountered before.

In today’s polished concrete world, we see
a wide range of systems and equipment, and
just as many types of specially formulated
chemicals and abrasives for the polishing
industry, with only one quantitative
standard of evaluation, the gloss meter.

No fault to the gloss meter, but some of
the topical concrete polishing sealers have
the ability to cover heavy metal-bond

Paste
Region

Surface finishing to reside in the upper region of
the concrete. Removal of latency and machine/
finishing trowel marks only.

2 Sand Finish 2

Aggregate fines and sands located in the upper
region of the concrete. This finish has a good ratio
of paste/sand, typically a 50/50 mix.

Exposure of all the fine aggregates, including

3 AModerate 3 medium pea-size aggregate. Limit depth of cut to
ggregate !
not expose aggregate larger than a dime.
4 Coarse 4 Majority of exposed aggregates located at the
Aggregate surface exceed the size of a dime.
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CSDA Surface Texture Finishes Chart

CSDA Comparative Analysis Reference Chart

Texture Grade Surface Grade Texture Grade Finish
2 0 0508 Finish by Design Spec Finish by Design Spec Ultimate Finish

A-2 4 0.1016 Finish by Design Spec A-2 Finish by Design Spec Super Finish
A-3 8 0.2032 High Polish A-3 75-80 80 & up 3,000 Grit
B-1 16 0.4064 Medium Polish B-1 65-75 70 & up 1,500 Grit
B-2 32 0.8128 Low Polish B-2 40-65 50 & up 800 Grit
B-3 64 1.6256 Honed Smooth B-3 30-40 20 & up 400 Grit
C-1 125 3.175 Honed C-1 25 and less N/A 200 Grit
C-2 250 6.35 Ground C-2 15 and less N/A 100 Grit
C-3 500 12.7 Heavy Texture C-3 5 and less N/A 50 Grit

scratches, change the texture from rough to
smooth, and even increase the gloss number
on projects that were tested with failing
readings. These “tricks of the trade” have
caused end users to spend much more than
expected on maintenance systems to keep
their floors looking as good as the day they

the scratch out of the surface.

Function and sustainability are the
positive attributes of polished concrete, so
our industry is working hard to provide clear
language about evaluating the quality of a
polished concrete surface beyond the ability
to record scattered light with a gloss meter.

concrete mix designs, representing five
major industry associations (the American
Concrete Institute, ASTM International,
American Society of Mechanical Engineers,
International Concrete Repair Institute and
CSDA) and representing five continents.
We assembled the concrete industry’s

were finished. These floors are not holding
their own. Why? Surface refinement is

ignored in processes that endorse skipping
progressive steps and not properly chasing

Over the past two years, I have had the
honor of being the chair of a group of 16
experts in the fields of surface metrology,
concrete finishing, concrete repair and

first standard for quantifying a concrete
surface by accurately reading its texture

or STG (Surface Texture Grade). This is

Jon'Domn,

Your One-Stop Concrete Supply Company!

Everything you need all in one place.
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Huge Selection from the Industry’s Top Brands!

Competitive Prices!
We've used our buying power to negoiate the BEST DEALS for our manufacturers.
You get big savings and lots of value when you shop at Jon-Don.

30-Day, Money-Back Satisfaction Guarantee!
Everything we sell is backed by our famous 30-Day, Money-Back Satisfaction
Guarantee! If you're not satisfied for any reason, simply return your purchase for a
full refund. No hassles. No headaches.

FAST DELIVERY and Same-Day Shipping on 98%
of All Orders!

We've got the fastest shipping on the nation’s largest in-stock inventory.
Delivery options available for local customers.

Order 24/7 at www.jondon.com

Visit www.jondon.com or call (800) 556-6366 to locate a showroom near you!
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At . Polishing Edges...
_NO LONGER A 2*'ERIER\ORD!

@R MADEINUSA

o EASY EDGE™

Made with Blue Star Diamond™ Technology

Save time and eliminate
the pain of edge work with
this revolutionary product!

Available in 4”,5”,6” and 7”

Blue 5t
VA< Dlarmond

Transitional Diamonds e Diamond Burnishing Pads

www.bhsddiamond.com

products allow contractors to
grind wet and avoid exposure to hazardous
silica dust, while efficiently disposing of
concrete slurry.
Work in a dust-free environment
Easily contain and absorb your concrete slurry
Dispose of it in any standard dumpster

Recycle your slurry water back into machinery

Visit our booth #031335 this World of

—=WORLD oF
I;:-\’CONC RETE cConcrete, January 21-24 in Las Vegas.

Distributor and Training Opportunities Available.

the first standard of its kind for the concrete industry — but not a
new standard to other industries. The metal and plastic finishing
industries adopted similar standards more than 50 years ago because
they both experienced the same challenges with interpretation and
processing techniques.

The one thing that will always remain constant and true about
surface finishing is that any surface with a high degree of refinement
can produce a byproduct called gloss. You can never have a highly
refined floor without gloss, ever. ST115 is not biased, does not take
sides, does not allow cheating, and does not favor one polished
system over another (such as wet over dry). It only reads the real
surface.

Used in conjunction with gloss meters and DOI (distinction of
image) meters, ST115 tells a compelling story about the quality of a
finish and changes the current discussion of “How long is it going to
last?” to “How long can it last?” <#

A PDF of the new Standard ST115 can he found online at:

(% www.csda.org/displaycommon.cfm?an=1&subarticlenbr=479

Andy Bowman is president of Adaptive Concrete Innovations. He also serves as
the Concrete Sawing & Drilling Association’s Polishing Committee chair and as a
member of the American Concrete Institute 310 Decorative Concrete Committee.
He may be reached at bb@aciconcrete.net.

wEPA

COMPLIANT

le | Toll Free: (855)322-3335
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GranQuartz- is Your Source

For Lavina° Polishing Equipment!

The NEW Lavina® S Series floor machines from Superabrasive are loaded
with new features, making them the most efficient and cost
effective Lavina line ever. All S Series machines are
designed with forced belt-driven planetary movement,

the latest Lavina innovation.
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. Shop online: www.granquartz.com
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800) 458-6222 Fax: (770) 621-9771
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Visit our stores: Anaheim, Atlanta,
40 :j{NEW) Baltimore/D.C., Boston,
AR Chicago, Denver, Houston,
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Polished Floor Maintenance Made Easy
with a Three-Stage Plan

by Heidi Hudnall and Dan Knuth

ITHIN the concrete industry there is a
Wcommon misconception that polished

concrete means no maintenance, when
in reality keeping up a polished floor simply
requires low maintenance. Steps must be
taken to ensure a completed floor maintains
its finished look. With this said, we’ve
developed a three-stage process for proper
concrete ﬂooring maintenance: restore,
protect and maintain.

Stage 1: Restore

Anything that drops and is left on a
polished surface may penetrate or stain.
Stain protectors remedy this. If a liquid sits,
it may also etch the surface, especially if the
liquid is citric, acidic or caustic.

This is where restoration comes into
play. Concrete is easy to restore by using
diamond-impregnated pads, stripping
agents, prep tools and specially formulated
cleaners. There are a number of products on
the market to aid in this step.

Diamond-impregnated pads can be used
to remove scratches and stains and leave a
clean surface. They vary in grit sizes, so the
condition of the floor determines which pad
is used. For instance, coarse and medium
grits are more aggressive, so they can
lighten the floor and may remove dyes.

Water-based stripping agents remove
sealers, as does diamond tooling. Cleaners
formulated to rejuvenate, on the other
hand, remove dirt and return floors to a

Integral Colors
Color Hardeners
Release Agents
Stains & Dye
Overlays
Self-Leveler
Stamping Tools
Sealers
Maintenance Products

Quality

)N

Color

Systems

NOTECH

DECORATIVE CONCRETE PRODUCTS
Innovative Tec/wwloﬂ)/ for Decorative Concrete

Tangible Value©

Innotech® is a member of the ChromaScape® family of brands.

3
W

www.InnotechDCP.com - 877.829.7880
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shiny finish. They also help retain color
and prevent damage by working with stain
protectors, which will be covered in the
second stage.

Stage 2: Protect

The final step in the actual polishing
process involves laying down some sort
of protection. Stain protectors and guard
products sit on top of the floor surface and
eventually wear off, although how quickly
depends on the type of foot traffic they get
over time.

This is why the final step in the floor
maintenance process is vital. Stain
protectors, guard protectors, densifiers
and sealers are effective and crucial for
the final polishing step. Depending on
the brand, there are different features and
benefits, but as a whole, these products
deliver exceptional shine, improve surface
performance and resist the effects of traffic
wear and weathering. In addition, they
are formulated to protect polished, dyed
concrete from oil and water-based stains as
well as acidic etching agents.

However, there is a new stain resister
on the market that has a water repellency
component. It is a penetrating resister, a
fresh concept for this industry because
up until now, protection that penetrates,
meaning no burnishing is required after
application, was uncommon.

The only reason you would burnish
this material is if you overapply and have
to remove a leftover haze or film, and
in this case, a diamond-impregnated
pad in conjunction with a burnisher is
recommended.

The new stain resister offers better
protection and resistance to liquids than
the alternatives, but don’t mistake it for
a coating. Stains and liquids still must be
removed — don’t leave them after spillage
or semipermanent damage may result.

You can’t cut corners with this new stain
resister if you want to provide a quality
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flooring finish. Placing a protector during the honing stage and = C O L O R S P R E A D E R

then burnishing instead of actually polishing is an ineffective - _ _
method that dulls after several months. Rather, you must polish by TRIPLE HARD TOOLS

a surface to at least 800 grit if you want the floor to really shine
and maintain its image transfer.

Stage 3: Maintain

The final step in the maintenance process is precisely what the
name suggests — maintaining, or protecting your investment.
Polished and exposed concrete floors are inherently sustainable ~
and very durable, eliminating the need for, and periodic P } " WAy
replacement of, applied floor coverings. They are easily cleanable
floors with low-impact maintenance requirements, and they =
eliminate waxing and stripping chemicals, imposing low life- The Colorspreader,™ by Triple Hard Tools, is a NEW PATENTED* TOOL that

cycle impacts on the environment. applies dry shake hardener and color hardener more efficiently and effectively
As previously mentioned, though, the type and frequency of to the concrete surface than the old method of “throwing” the powder.
maintenance depends on the amount and type of traffic. »
A common problem voiced by many people is that they don’t l ‘
know what is safe to use on polished floors. It is easy to assume mast innovative products
standard cleaners are appropriate, when really they only succeed Aw ORLD SEE IT IN ACTION!
in etching the concrete. Instead, we suggest using products that = LD oF . VISIT US AT BOOTH S12751
are void of citric, caustic or acidic components that will ruin the ~o CONCRETE" WOC SHOW 2014 - LAS VEGAS

finish. The cleaner should be pH-neutral, and therefore safe for
the floor, but be aware that some products are pH-neutral, yet
still have one of these caustic components. Reading the label is
incredibly important in this regard.

Since polished concrete is wearable, guard products should
be reapplied periodically. Again, though, this is determined by
the frequency of use and traffic. You will know this is essential
once the shine diminishes, making it obvious. Also, if the floor
is etched by a stain after the polishing process is complete, there
are products that fix this more easily than starting back at the
beginning with a grinder. Swing machines, scrubbers, buffers and
polishers, for example, can each accomplish this.

There is a huge need in the industry for contractors
to maintain polished concrete surfaces, meaning a great
opportunity exists. By coming back every month or so,
depending on the wear, or every week to clean, you can make
residual income and generate continued business even after a
polishing job is finished. You can offer a maintenance plan or
present a suggested maintenance schedule to customers. <#*

Heidi Hudnall is marketing coordinator at Runyon Surface Prep Rental and I I F
Supply, an Indianapolis-based distributor of flooring products for prep, 1

polishing and removal. Reach her at heidi@runyoncompanies.com.

855.TRIP.TOO(L
ORDER NOW! 855.874.78(ng

* PROTECTED UNDER U.S. PATENT NO. 8,596,905. ADDITIONAL U.S. PATENTS PENDING.

Dan Knuth is a former flooring equipment expert at Runyon Surface Prep
Rental and Supply.
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THE FUTURE IS CLEAR

AT LAST...A CLEAR WATERPROOFER FOR
FLOORS, WALLS AND DECORATIVE SURFACES.
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Driven Rain

Client Bellezza Hair Studio

. — e Non-pigmented Installer R.L. Surfacing, Oviedo, FL
& MASONRY WATERPROOFER
ron APPLICATION ON FLOORS AND WALLS Waterproofer

Provide a durable, easy-to-clean, chemical-resistant
floor with a polished, upscale appearance.

SEAL-KRETE Epoxy-Shell 1000 Flooring System in
Solution Sand and Sahara Desert. Top-coated with
SEAL-KRETE Dura-Shell WB.
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to discover DRYLOK®Clear Masonry Waterproofer
WWW.DRYLOK.COM

e Concrete
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| + Lightweight
+ Just kick on/hands free
| * Slip-on toe-lock design
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I
[l © Patented design

PENETRATING SEALERS
DURABLE COATINGS
DENSIFIERS & MORE
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including, formica, laminate, tile, marble,
or granite to be completely resurfaced

and renewed... « \'!,

Quotes or Questions

without the tear out! = g | 941-743-8556

gbt@gingerbreadonline.com

Gingerbread Trim Company Inc.
23264 Harborview Road, Port Charlotte, FL 33980

www.gingerbreadonline.com
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ADMIXES ¢ SEALERS * COLORS ¢ MIX DESIGNS
DENSIFIERS * PROTECTORS *RENEWABLE FINISHES
MAINTENANCE PRODUCTS AND TRAINING
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for GFRC, Wet Cast and SCC mixes
Give you LESS...
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* Less shipping cost — no shipping water
or expensive bag mixes @
e Less COStt_ EOO‘Z? reactive pfolymig—sw i TRI l
compare to liquids ranging from -51% solids N C ) b t
* 5 additives in one pre-blended powder \arn a‘ Uu
« Individual components available separately Concrete Solutions d ] —
upon request For Your Concrete Needs -)r ea
and ELIMINATES... 800-475-1975
« Slurry filling bug holes www.trinic.us
* Shipping problems in cold climates info@trinic.us
« Storage problems such as mold or freezing youtube.com/user/trinicllc C D N C R E T E
* Wasted time spent sourcing admixes from INNOVATION FOR CONCRETE
several suppliers D Our impeccable science and the eyes of experience
+ Concerns about variable results, < deliver color matching that’s very personally yours.
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Glass Fiber Reinforced SR
I THE BEST DECORATIVE
ggmg;g esistant CONCRETE FORMING

1.800.220. PRODUCT SINCE 1968
AVAILABLE THROUGH CHEMICAL CON

Catalyst
Low viscosity for small 28,000 130 Moldmaster
and intricate details, Purple or Red
excellent tear

Medium viscosity, outstanding] 35,000 180 Moldmaster
tear for demolding deep Purple or Red
undercuts and complex parts

Long work time, excellent 57,000 150 | Moldmaster
flow for larger molds and Purple (efer to

intricate patterns il

MOLDMASTER SERIES CATALYST
Product Tack Free Time | Demold Time

Moldmaster | Standard catalyst for | 40 min.| 4-6 hours 16 hours
Purple Moldmaster series

Moldmaster | Fast-cure catalyst for | 20 min. 8-10 hours
Moldmaster series

“Counter Top Forms o Deck Drains ® Step Liners  Wall 'Ca]i_Fo;rﬁé-

s u__ ' 4% STEGMEIER 800-382-5430 Customer Service

» MoldMaster Series * Excellent resistance to GFI;C, poly‘ester, polyurethane and epoxy LLC ' 800-356-3602 - Toll-free Fax

. st ier.
Competitive Pricing Noten Chemical7/iConcepts R

Our customers stick with US!

Fast Shipping REsice 1.800.220.1966 Forming systems for vertical decorative concrete surfaces.

chemical-concepts.com The Innovators... your source for Solutions!
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MARKETPLACE

BN Products - USA, LLC.

Wickenburg, Arizona 85390

The (Great Portable Mixers

The BNR-6400 (1800W)
Power Mixer and the
BNMG()IOOA Mixing

it in action on the DYI
Shows . . . From basic
low-viscosity paints to
high-viscosity mortars
and concrete, we have
a mixer to get your job

done quicker, safer and
easier than using a :
conventional 1/2” drill..

Our mixers will also
save time and money.

-

You will replace a standard
1/2” drill motor 3-4 times
before replacing one of our

BN professional handheld  For more information
paddle mixers and you will ~ Call: (800) 992-3833
get the job done 30-40% mail@bnproducts.com

faster! www.bnproducts.com

LIFE
| /\ PAINT

www.lifedeck.biz
(562) 944-6391
CELEBRATING 50 YEARS!

OVERLAYS, STAINS &
SEALERS

by Life Paint Company
» Manufacturing Beautiful Finishes
since 1963.
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Water is FREE...

Why pay for it?

HALF-PRICE POLYMER

POLY 600

HIGH PERFORMANCE
CONCENTRATED POLYMER
60% SOLIDS .

5-Gallon ——
Bucket 55-Gallon Drum 275-Gallon Tote
$105 $1,049 $4,875

Dry Polymer
also available

=$95.36 per

Includes Free Shipping to
5-gallon bucket

U.S., Canada and Mexico

Our High Performance Polymers are specially formulated
for the concrete overlay industry. Commonly used for
stamp overlays, spray textures, and waterproof cement.

Buy Direct from =
the Manufacturer!

Call (800) 983-6993

f  PERFORMANCE

POLYMERS+?

www.ConcreteOverlayPolymer.com

 CONCRETE TEXTURIN G

TOOL & SUPPLY

PIGMENTS - DYES - HARDENERS
SEALERS + TEXTURE MAT RENTALS

MASSIVE INVENTORY OF
DECORATIVE CONCRETE SUPPLIES

WIDE RANGE OF TRAINING WORKSHOPS
k. CUSTOM BLENDED & PACKAGED PIGMENTS
| COMPLETE LINE OF KINGDOM PRODUCTS

In-stock orders placed by 2:30PM EST ship same day

\ 888-824-2383
u\z\(WpONcRETE-TEXTURING.COM

6 We've never
had ONE
problem
with flaking, |
reelmg or

ifting. 9

Julie W.

| TX1000 All-In-One
| Multi Purpose Overlay

+ Easy To Use - Add Water Only
* Versatile - Stamp/Trowel/Spray
* Interior And Exterior Applications
* Durable - Vehicle Traffic Rated
* Cost Effective - No Bond Or Primer Coat
* Proven Performance - Permanent Bond

Toll Free: 877-485-8721 » ultracrete.com

FREE 40 Ib. <
sample


http://www.bnproducts.com
http://www.lifedeck.biz
http://www.ultracrete.com
http://www.concreteoverlaypolymer.com
http://www.concrete-texturing.com

Distribution Opportunities

(Iean Call 877-262-1570
Green.

‘  Wasonry cLeaner

The Synpro™ line of environmentally SYynNpre
safe synthetic acid cleansers are Eflrescance Cleaner &

| Calcium Carbonate Dissalver

stronger than acid, but safe as water. svn pr@ ENEEEN

Synpre

W syntheticacid cleansers
STRONGER THAN ACID, SAFE

714.738.6640
858.586.0864
WWW. Questbuilding com

HoverTrowelL

Weighing less than 50 Ibs, having an integral pitch
control, interchangeable air & gas motors, two
trowel paths, a telescoping handle with a variety of
blades, floats and pans make this the industry’s
most versatile and suitable power trowel for most
of today’s polymer overlays, including any epoxy
mortars, cementitions urethanes as well as
synthetic rubber and hybrid systems.

You i@

HoverTroweL

Distributing a full line of specialty
tools & equipment for the polymer
overlay & coating Industry.

Experience
the Difference

BLACK DIAMOND POLISHING SYSTEMS EY':}:.
NIKKA SPECIALTY FLI:II:IR;INI-EE F'RE;IPLII:TE
y . 1% r

W TR
N LA © L
DIAMEINDS' £ :

RESIN &
METAL PADS ‘ PO
*/ EQUIPMENT
4

678-290-08

WWW.NIKKACORP.COM

1880 W. OAK PKwy., STE. 105, MARIETTA, GA 30062
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MARKETPLACE

DUST COLLECTION PRODUCTS
FOR THE DECORATIVE CONCRETE TRADES

o
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=
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UST 877-223-2154
COLLECTION www.dustmuzzle.com - sales@dustmuzzle.com

PRODUCTS by s vy

W (et i oy

o o, CONCRETE SERVICE
Decorative Concrete Repair Polyurethane POLISHING
Introducing MatchCrete™ Clear! Concrete repair that

goes down clear, stays clear and can match and blend ]-888-7 99-CPHQ (2747 )

with most any decorative concrete surface or exposed For more information

aggregate. Any Depth + Any Width - Sets in Minutes - .
Grind or Polish - Indoors or Out - Sand filled or Neat email us at sales@cpha.net
Sales + Support

Rentals + Training
@ Same Day Shipping

SUPPORT

UNMATCHED
-

For a FREE = 3
demonstration from - \ . 4
a participating local o N ’ AV 381 Bridgepoint Way

8 ik o i
distributor or more A - * R ' South St. Paul, MN 55075 $38&
information on these and = - Norrorrs  WWW.roadware.us
other high-performance o=
repair solutions call: T ¥ «

1-651-457-6122
1-800-522-7623

7 )\
Sim Stain NEW! pigital SO RS e
Simulated Acid Stain ASM 825A PORTABLE
e ) FLOOR FRICTION
] , Slip Meter TESTER

CALIBRATES IN
SECONDS TO ASTM
C1028 AND
ANSI/NFSI B101.1

SLIP
and FALL

PREVENTION! 5%  1.800-299-2039

www.americanslipmeter.com

» Water-Based Environmentally Safe
el KNEEL, SIT & ROLL
+ UV Resistant — on the
* Fast & No Mess (no waiting for R 4
color or neutralizing required) ik CAT"A'C
o) + Control of color — can go over e SRS W
E acid stain to correct color prablem Sty CHEST
% * Penetrates into pores of concrete 2 > 3 SUPPORT . :élomlnut:ll Frm::table
S giving look of an acid stain with g Free up both hands and c - O mpletely Adj
¥ over 25 colors to choose from y : work more comfortably ‘@ . T:ol mé
and efficiently! S ATECER %] * 2” or 3” Casters
()] A g
£ (877)-STAIN EASY (782-4632) Mff’é ™ e ODUCTS INC » Waterproof EVA
£ www.simstain.com = = ' '
3 L — World Of Concrete Booth # $12451 USA wWww.racalac.com Email: racatac@bellsouth.net Tel: 337-886-1222
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Be part of the continuing tradition!

. 4&
lradilion .
/i < i Wy -
f& v |
s zyﬂ r QLITV ARCHITECTURAL CONCRETE
Decorative Concrete Products for: .

Coloring « Texturing « Sealing . qeconprod.com - 800453 8213
Seeking Manufacturer’s Representatives and Growing Distribution Channels

ME@E@

DECORATIVE CONCRETE PRODUCTS

pattern pro%ile~ COUNTRY COBBLESTONE | part: M-201/SFM-201 | mat size: 18"
~ 800.777.7063 | www.matcrete.com | dlslrlbuhon oppo

[ =] ‘@) =1,% [ [ 855-550-8555
LAST‘F www.plastiformcfs.com

Concrete Forming Systems LLC

PSTIFOg S

MADE IN USA

—

- AADE I LSA

Distribution
Opportunities
Call 800-225-4724

FINISH STRONG.

"‘\‘mll e

800-225-4724
Riviera Brush Co.
_ OrangeCrete.com -

@) NELWL OO0

The Leader in Decorative Concrete Restoration SINCE 1989 95 =
— c. I b

e Prep Solutions_

e Solid Stains

© Translucent Sta/ns >

e Sealers

e Polishing System ﬂﬁgﬁ '

o Sundry Tools -~ = " .www GetNewLook com

©2013 Newlook Intemat\ona\ mc ALL RIGHTSRESE‘R\LED WAGECF{EDITA'G Ré\ﬂan Staintes, CA

 LETYOURCUSTOMEASVIUALIETHEDFFERNCE
i Decorative Concrete Imaging Software

Get a jump on your competition!

OULDNT YOU LIKE TO HELP HOME OWNERS VISUALLZ
WHAT DECORATIVE CONCRETE WILL LOOK LIKE
efore ON A PICTURE OF THEIR OWN HOME

www.depictionsoftware.com

818620422
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FINAL POUR

Design
for Living = T

HIs elegant overlay provides a touch
Tof modernity at the new Dunn Loring

Metro apartment complex, in Dunn
Loring, Va.

Sundek of Washington (Chantilly, Va.)
installed Sundek Classic Texture, about
7,500 square feet in Pewter Gray, Mission
Tan and Clear, for architect Adam Steiner,
of Kimley-Horn and Associates Inc., and
developer Mill Creek Residential Trust.

The project is an entrant in the 2014
Decorative Concrete Awards, given out
by the American Society of Concrete
Contractors’ Decorative Concrete Council.
The winners will be announced at the 2014
World of Concrete.

The installers described the project on
their entry form:

“This featured Sundek Classic Texture
project brought the elegance of Adam

Photos by Dick Krach

Steiner’s creative design work into a “Working with the contractor, Mill Krach, Sundek sales representative, was
stunning reality. The Sundek Classic Texture ~ Creek Residential Trust, it quickly became instrumental in working with Mill Creek
overlay system with an array of patterns apparent that Sundek would have to take to bring in (Mill Creek’s) Joe Neto for the
and blended colors achieved a level of visual the lead in certain aspects of the project. concrete portion of the project. Joe Neto, in
artistry that matched the newly built high- Though Sundek was specified for the turn, was the head consultant in the form-
end apartment complex at Dunn Loring. overlay portion from the design phase, Dick and-pour portion of the pool deck and one

of the patios, using Dick Krach’s suggestion
on expansion joint placement to best suit
the concrete’s needs but also intertwine with
the pattern designed by Adam Steiner.

“The project itself is on the fifth floor of
the new high-rise and posed some unique
logistics features. Sundek installation began
after the first residents had already moved
into the building. With this in mind, it was
crucial to be discreet and professional at all
times to ensure a seamless and nonintrusive
installation. The install itself took five
days — to complete the pool deck and the
patio — with one of those days being a
nonwork rain-delayed day.

“The patterns involved were custom and
therefore difficult in nature to ensure they
matched perfectly to the specified design
from Mr. Steiner. All in all, the project went
smoothly, and with the project manager
being so impressed, Sundek was referred to
another Mill Creek project in progress.” <#

% www.sundekofwashington.com
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Visit Us Inside: S10639

Demo Our Machines Outside: 030933

GREYLINE

s
~

Stop sub-contracting work!
MAKE MORE

Are you tired of losing money by sub-contracting out
simple flooring jobs? Start MAKING MORE MONEY
with HTC GREYLINE™ - a new series of simple, easy
to use floor grinders and dust extractors.

Best of all... they aré extremely cost effective!

MONEY!

HTC GREYLINE™ 270

11” lﬂTﬂ2HP
230V
117 Ibs 'E 110V

HTC GREYLINE™ 400

15.7” l@l 5.5 HP
Tﬂ 172 Ibs 'E 230V

HTC GREYLINE™ 450
@ » M

L—] 17.7 lﬂl 2 HP
fﬂ 209 Ibs 'E 230V

110V

HTC GREYLINE" GL PS

E‘ 123 Ibs

HTC .
GREYLINE™ 25 D HTC GREYLINE™ 35 D

@ 123, @ i
g 23 Ibs l-;.l g;}l:lP ’i‘ 130 Ibs lﬂl 4.7 HP
200
cfm 110V g 240 cfm 'E 230V

Toll Free: 1-877-482-8700

& &

Great for
" companies in:

e Rental
e Concrete pouring
and/or finishing

« Floor preparation

« Concrete polishing

« General contracting
~ « Wood refinishing

o Demolition

HTC GREYLINE"™ 550

@ 21” l@' 5.5 HP
rﬂ 289 Ibs 'E 230V

HTC
Professional
Floor Systems

HTC, Inc.

5617 Tazewell Pike
Knoxville, TN 37918
1-877-482-8700



http://www.htc-floorsystems.com
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POLISHING ¢ ...

UNMATCHED

/\Sales ¢ Support ¢ Rentals ¢ Training ¢ Same Day Shipping

FINALLY A Vac Line Created SPECIFICALLY _
For The PREP and POLISHING INDUSTRY. - _

== \-25 vacuum " ﬂ

'\"‘E!S Voltage PH x 115V
~ Power 4HP, 3KW

G d— :
LEVENG i CFM 321 CFM i
‘.b SUPER ABRASIVE | water Lift 100 Inch b -' ;
o |
."ll LI\

Lognopac Yes

FINALLY
A VAC THIS
POWERFUL
THAT RUNS on

Y - b
| | « i u'a — 3P

i A STANDARD '

LT Tl 230V ) 115y OUTLET! .—4, EAMITNER IN'HDUSE FINANCING!
HEE ® y @y SUPERABRASIVE CALL US FOR MORE INFORMATION

f ©§ = \” 1-888-799-2747

AT

i MERIPO S
{f‘ N N

= -l
rogoco  ersaflex

For more information

POLISHING ¢ 55  oaiiiseseeceo oo
1_888_799_CPHQ (2747) f www.ConcretePolishingHQ.com

Se Habla Espafol!


http://www.concretepolishingHQ.com
http://www.concretedecorshow.com
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